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WORKING TOGETHER

We are proud to work with and support forest industry trade associations, industry 
funding agencies, research institutions and government organizations. Together, we 
pursue a shared objective: growing markets for B.C. forest products. This annual Report 
to Stakeholders serves to highlight the many activities and initiatives that, together with 
our many partners, we are delivering at home and abroad. 

FOREST INDUSTRY ORGANIZATIONS

These organizations develop and deliver market development programs across North 
America and overseas. 

• APA - The Engineered Wood Association
• BC Construction Association
• BC Wood Specialties Group
• Binational Softwood Lumber Council
• Canada Wood Group
• Canadian Wood Council / WoodWORKS! BC
• Cedar Shake and Shingle Bureau
• Coast Forest Products Association
• Council of Forest Industries
• Forest Products Association of Canada
• Independent Wood Processors Association of BC
• Softwood Lumber Board
• Western Red Cedar Lumber Association
• Wood Pellet Association of Canada
• Wood Products Council / WoodWorks US

RESEARCH INSTITUTIONS

These organizations pursue technical research with FII and assist the B.C. industry.

• FPInnovations
• University of British Columbia (UBC)
• Centre for Interactive Research on Sustainability (UBC)
• University of Northern British Columbia (UNBC)

GOVERNMENT ORGANIZATIONS

These government organizations partner with FII in delivering market development 
activities in North America and abroad. The Ministry of International Trade provides the 
majority of FII funding and Natural Resources Canada provides significant support for 
overseas programs, particularly in Asia.

Government of British Columbia

• Ministry of International Trade and Responsible for Asia Pacific Strategy and 
Multiculturalism

• Ministry of Forests, Lands and Natural Resource Operations

Government of Canada

• Natural Resources Canada
• Global Affairs Canada

PARTNERING 
IN MARKET 
DEVELOPMENT

For every dollar FII invests, 
$2.33 in marketing activity is 
generated through funding by 
industry, the federal government 
and other partners.
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MESSAGE FROM 
THE MINISTER OF 
INTERNATIONAL TRADE

Over the past year, Forestry Innovation Investment (FII) has supported the BC Jobs Plan 
by working with partners in industry and the federal government to encourage further 
diversification of our export markets. These efforts continue to be fruitful. A decade ago, 
over 60% of B.C.’s forest exports went to a single market, the United States, with only 
23% flowing to the rapidly growing markets in Asia. Today, Asia accounts for more than 
40% of our forest exports with less than half going to the US. 

While we can be proud of our success, the global economic picture today remains 
uncertain. Growth in China, our largest market in Asia, has slowed and access to 
the important US market for lumber is once again under threat with the expiration 
of the Softwood Lumber Agreement. At the same time, however, rapid changes in 
demographics, and more favourable policies towards trade, are creating exciting new 
opportunities for our products in India, now the world’s fastest-growing economy, and in 
Southeast Asia, a growing centre for global manufacturing.

FII is responding to these dynamics by ensuring that its market strategies and 
investments continue to target those opportunities at home and abroad which offer 
the highest potential returns. During BC Budget 2016, the provincial government 
demonstrated its support for these efforts, by committing an additional $5 million over 
three years to help FII accelerate the new market development program in India. 

Not surprisingly, our success in international markets starts at home – by producing 
quality products for high-value markets; advancing innovative construction technologies 
and building systems to tap new opportunities; communicating to international markets 
the environmental merits of forest products from B.C.; and demonstrating our leadership 
to the world through visionary projects such as the 18-storey Brock Commons project at 
UBC, the world’s tallest wood building.

As we continue our aggressive pursuit of new opportunities, I am confident that our 
collective commitment to collaboration, innovation and diversification will give us the 
competitive edge needed to ensure a bright future for the B.C. forest sector.

Teresa Wat

Minister of International Trade and Minister Responsible for  
the Asia Pacific Strategy and Multiculturalism

Sustainable forest management, efficient manufacturing 
and diversified markets have made B.C. a world leader in 
producing and exporting forest products. Ensuring that 
our forest sector continues to be a global leader and an 
engine of growth for the economy is a priority for the 
provincial government under the BC Jobs Plan. 
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MESSAGE FROM THE CEO

the environmental merits of wood have never been more important. FII and its partners 
are demonstrating leadership in this area by supporting innovative projects such as the 
18-storey Brock Commons hybrid building at UBC. 

In the past year, the sector has responded to a number of marketplace dynamics. In 
China, for example, the construction sector slowed, softening imports of B.C. softwood 
lumber; however, recognizing an evolving dynamic in China, we have refreshed our 
strategy for the market and our newly integrated China team is advancing our strategic 
priorities as we move up the value chain. And, in the US, the expiry of the Canada-US 
Softwood Lumber Agreement renewed the threat of punitive tariffs. But markets are 
cyclical, political climates change, and fluctuations in demand and competitive positioning 
are a part of doing business.

Our role as a trade development agency is to work with industry and other levels of 
government to maintain our collective focus, particularly in established markets where 
programs have traction and where, despite the challenges, the long-term potential is 
clear. At the same time, we are continuing to open beachheads in markets like India 
where there is a growing demand for wood. We are also working to foster new segments, 
like tall wood, where innovations in engineered products and building design are 
presenting vast new potential to use wood. 

The forest sector’s market development programs are built on unique, strategic partnerships 
that bring together the resources of the Province, the federal government, research institutions 
and the forest industry. By working together, we are leading the world in delivering innovative 
market development programs in Asia and here in North America. In 2015/16, FII invested 
$8.2 million in support of market development activities delivered by trade associations 
and other non-profit organizations. Through these expenditures, we were able to leverage 
an additional $17.43 million from industry, Natural Resources Canada and other sources to 
oversee roughly $25 million in total programming. 

But we leverage more than just money; our collaborative model allows us to leverage the 
knowledge and experience of a network of industry and institutional experts, a competitive 
advantage that is central to helping advance the collective interest of the B.C. forest sector.  

This report to stakeholders highlights the many activities and accomplishments of FII and 
its partners over the past year. It also reviews the projects and initiatives funded by FII 
that are underway in 2016/17 and the strategies that are guiding them. 

We welcome your thoughts on any aspect of this report or our programs.

Michael Loseth

CEO 
Forestry Innovation Investment

The last 12 months have been a bumpy period for the 
global trade in forest products with a number of factors 
negatively impacting markets. But the B.C. forest sector 
proved once again that it is resilient and year-over-year 
exports continue to grow. 

As markets evolve, so too do opportunities emerge. 
One that holds great promise for the future of the forest 
sector is the shift toward a low carbon economy where 
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AN OVERVIEW OF FII

MANDATE

As directed by the Province, our mandate is to:

• position B.C. as a global supplier of world-class environmentally friendly forest products;

• actively maintain, create and diversify demand for B.C. forest products in Canada and 
in key world markets;

• help break down non-tariff trade and market barriers to ensure opportunities for B.C. 
forest products;

• work with the forest industry to promote B.C.’s forest products and forest 
management to the global marketplace; and

• help ensure that the forest sector, through product development and strong 
international sales, continues to be a leading contributor to the B.C. economy.

Forestry is one of B.C.’s largest economic engines. In 2015, the forest sector exported 
$12.9 billion worth of forest products, accounting for 36% of B.C.’s total exports1, and 
sustaining one in every 16 jobs across the province.2 In addition to supporting families and 
communities, forestry contributes an estimated $2.5 billion annually3 to the three levels 
of government – federal, provincial and municipal – to provide education, health care and 
other social services we all depend on. 

However, our small population and relatively small domestic market for forest products 
means that businesses depend on exports to grow.

In 2003, the Government of B.C. established Forestry Innovation Investment (FII) to work 
with industry and the federal government to help maintain, create and diversify markets 
for B.C. forest products. We work with and support the forest sector to bring advanced 
wood products and technologies to market; communicate our products and forest 
management practices to the global marketplace; and leverage our resources to ensure 
the forest sector continues to be a key contributor to the B.C. economy.

1 BC Stats, 2016
2 MNP LLP, BC Forest Industry Economic Impact Study, January 2015
3 MNP LLP, BC Forest Industry Economic Impact Study, January 2015
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PROGRAM DELIVERY 

FII delivers three programs which involve a mix of cost-shared projects and direct-
delivered activities. 

MARKET 
INITIATIVES

• Research opportunities in new and emerging markets, 
and initiate early market exploration activities.

• Support industry trade associations in developing 
and/or expanding markets and market segments for 
B.C. forest products.

• Support industry efforts to mitigate market access 
and plant health issues.

• On behalf of the forest sector, manage outreach and 
relationship building with Chinese authorities and 
central government agencies.

• Undertake early-stage market development in India.

WOOD FIRST • Grow the culture of living and building with wood in 
B.C. and beyond. 

• Maximize the appropriate use of wood in public and 
private projects. 

• Accelerate the adoption of existing and new innovative 
wood-based products and building systems.

• Strengthen B.C.’s capability to produce competitive 
wood-based products and building systems that 
create and respond to market demand and are 
aligned with future raw material supply.

• Position B.C. as a world leader in sustainable and 
innovative wood-based products and building 
systems in design, production, and application.  

MARKET 
OUTREACH

• Proactively create and disseminate timely and factual 
information regarding B.C. forest products and forest 
practices. 

• Champion science- and fact-based approaches to 
communicate the merits of wood and wood-based 
construction technologies in a green building and 
climate change context.

• Collaborate with forest sector stakeholders to 
encourage consistent and compelling messages 
regarding product and building innovations and 
reducing environmental impacts. 

• Monitor and advocate in international markets for 
codes, standards and policies that recognize the 
merits of wood and B.C. forest products. 
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FII also maintains two subsidiaries:

FII Consulting (Shanghai) Co. Ltd. 

(FII China) (wholly owned by Forestry Innovation Investment Ltd.)

FII China supports the B.C. forest sector by providing market research and leading 
government to government relations activities on behalf of the market development team 
in China. Working with industry and federal partners, the operation focuses on growing 
the market for B.C. wood products in China, primarily by creating new demand for 
structural lumber and related building products.

Forestry Innovation Consulting India Private Limited 

(FII India) (wholly owned by Forestry Innovation Investment Ltd. and 0939031 B.C. Ltd.)

FII India works to develop the Indian market for B.C. forest products through market 
research, education, promotion of B.C. wood products and species, technical support, 
product trials and commercial demonstration activities to introduce B.C. species to Indian 
end users. The main focus is on building demand for B.C. forest products in the furniture, 
window and door, interior millwork, and other appearance applications. 

FII India works closely with the Canada Wood Group and Natural Resources Canada, though 
an integrated approach to program delivery in India.
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FINANCIAL INFORMATION 

2015/16 EXPENDITURES AND 2016/17 BUDGET 

FII operates on the basis of an annual funding allocation from the Ministry of International 
Trade. The actual expenditures incurred for fiscal 2015/16 as compared to the current 
year 2016/17 projected budget are provided below: 

2015/16	  
Budget

2015/16	  
Actuals

2016/17	  
Budget

Revenue:
Government	  contributions	  -‐	  Provincial 17,370$	  	  	  	  	  	  	  	  	   17,562$	  	  	  	  	  	  	  	  	   18,370$	  	  	  	  	  	  	  	  	  
Government	  contributions	  -‐	  Federal 700	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   823	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   800	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
Other	  revenue 2,000	  	  	  	  	  	  	  	  	  	  	  	  	  	   2,697	  	  	  	  	  	  	  	  	  	  	  	  	  	   2,100	  	  	  	  	  	  	  	  	  	  	  	  	  	  

20,070$	  	  	  	  	  	  	  	  	   # 21,082$	  	  	  	  	  	  	  	  	   # 21,270$	  	  	  	  	  	  	  	  	  

Program	  expenses:
Funding	  recipient	  initiatives 9,100$	  	  	  	  	  	  	  	  	  	  	  	   8,944$	  	  	  	  	  	  	  	  	  	  	  	   8,903$	  	  	  	  	  	  	  	  	  	  	  	  
Market	  initiatives	  and	  outreach

FII	  Vancouver 4,920	  	  	  	  	  	  	  	  	  	  	  	  	  	   5,354	  	  	  	  	  	  	  	  	  	  	  	  	  	   5,537	  	  	  	  	  	  	  	  	  	  	  	  	  	  
FII	  China 2,900	  	  	  	  	  	  	  	  	  	  	  	  	  	   3,166	  	  	  	  	  	  	  	  	  	  	  	  	  	   2,700	  	  	  	  	  	  	  	  	  	  	  	  	  	  
FII	  India 1,900	  	  	  	  	  	  	  	  	  	  	  	  	  	   1,992	  	  	  	  	  	  	  	  	  	  	  	  	  	   2,800	  	  	  	  	  	  	  	  	  	  	  	  	  	  

Corporate	  Services 1,250	  	  	  	  	  	  	  	  	  	  	  	  	  	   1,178	  	  	  	  	  	  	  	  	  	  	  	  	  	   1,330	  	  	  	  	  	  	  	  	  	  	  	  	  	  
Total	  expenses 20,070$	  	  	  	  	  	  	  	  	   20,634$	  	  	  	  	  	  	  	  	   21,270$	  	  	  	  	  	  	  	  	  

Annual	  surplus -‐$	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   448$	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   -‐$	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

Statement	  of	  funding	  and	  expenditures	  by	  program
Comparison	  of	  budget	  and	  prior	  year

(in	  thousands	  of	  dollars)
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In 2015/16, we received funding of $17.56 million from the Government of B.C. consisting 
of $17.32 million in operating revenue and $0.24 million in capital funding. We received 
an additional $0.82 million from Natural Resources Canada of which $0.60 million was 
to support market development activities of FII’s subsidiary in India. In 2015/16, we 
generated an additional $2.70 million in other funding with $2.50 million from the private 
sector to share the cost of delivering certain activities undertaken in collaboration with 
industry trade associations. Amounts that contributed to an underspend for the year of 
$0.45 million included investment income and foreign exchange gains of $0.20 million.

During the year, we spent a total of $19.46 million to deliver market outreach and market 
development initiatives in Asia, the US, Canada and Europe. This amount included $8.20 
million committed to partly or fully pay for market development activities proposed and 
ultimately delivered by trade associations and other not-for-profit organizations. We 
directed $2.10 million to support the Province’s Wood First priorities, such as development 
of new building systems and increased manufacturing capacity in the value-added sector.

Through these expenditures, FII was able to leverage over $17.43 million in contributions 
from industry, Natural Resources Canada and other government sources. For the 
activities that we funded with trade associations and others in 2015/16, the cost sharing 
was as follows:

Our total budgeted revenues and expenditures are expected to be $21.27 million in 
2016/17, up $1.2 million from last year mostly due to additional funding from the 
Government of B.C. for FII’s accelerated market development program in India.

COST SHARING PERCENTAGES 2015/16
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GLOBAL MARKET OVERVIEW

In 2015, global economic activity remained subdued, affecting demand for B.C. wood 
products. In addition, currency exchange rates between markets affected purchasing 
decisions of lumber consumers. This was especially true for Asian countries like China, 
that are surrounded by softwood producers such as Canada, the US, Europe, New 
Zealand and Russia. During the year, B.C. producers benefitted from having a diverse 
customer base as reduced lumber shipments to China were offset by recoveries in the 
US, Japan, South Korea, and growth in Taiwan and the Philippines. 

The top three countries for B.C. lumber exports in 2015 were the US (15.5 million m3), 
China (6.6 million m3) and Japan (2.2 million m3). As the US housing market recovers, 
Canadian shipments have rebounded. Housing starts (1.11 million units) and the volume of 
B.C. lumber sold to the US both reached seven-year highs. The bulk of OSB, particleboard 
and MDF produced by B.C. was also exported to the US. 

In China, softwood lumber imports remained unchanged at 17.6 million m3; however, 
Canada reported an 11% decrease in exports. Much of the volume lost by Canadian 
manufacturers was supplanted by Russian suppliers who benefitted from a weakened 
currency. In Japan, wood home starts grew 3% (totalling 504,318 units), but overall 
softwood lumber imports fell 4% (5.8 million m3). While other suppliers reported decreased 
sales to Japan, B.C. producers actually improved shipments 2% to 2.2 million m3.

Smaller but still important markets for B.C. wood products include Taiwan (with B.C. 
exports totalling 521,358 m3), the Philippines (330,003 m3) and South Korea (299,695 m3). 
In South Korea, the idea of healthy living is providing opportunities for wood construction. 
Last year, a record number of detached wood homes were built (+19% to 9,915 units), 
coinciding with a 19% increase in B.C. softwood sales to that market, as well as record 
shipments of OSB. Export restrictions in Malaysia and Vietnam reduced the supply of 
raw materials – including hardwood – shipped to Taiwan, creating more opportunities for 
B.C. softwood. Canada remains Taiwan’s largest softwood lumber supplier and provides 
more than half of the country’s import volume, the majority of which is used in industrial 
applications. In the Philippines, B.C. producers experienced 20% growth and reached a 
new volume record. This can be attributed to Japanese companies, who are familiar with 
Canadian species, moving production facilities to the Philippines. A significant amount of 
volume sold to the Philippines is re-exported to Japan as value-added goods, including 
wall panels.

Other emerging markets such as India and Southeast Asia provide opportunities for 
B.C. producers to further diversify their customer base. In India, now the world’s fastest 
growing economy, rapid demographic changes and changing trade policies are creating 
new opportunities for B.C. products – particularly in appearance-grade applications, 
while low-cost labour is supporting Southeast Asia’s emergence as a centre for global 
manufacturing.
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MARKETS FOR B.C. WOOD PRODUCTS

BC EXPORTS BY PRODUCT TYPE (2015)

BC FOREST PRODUCT EXPORTS BY MARKET (2015)

Source: BC Stats

Note: “Other wood products” includes cedar shakes and shingles, plywood and veneer 
(softwood), other panel products, selected value-added products, and other uncategorized 
“wood products” as measured and categorized by BC Stats.

Source: BC Stats
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MARKET INITIATIVES PROGRAM

The Market Initiatives program encourages the development of export markets and new 
market segments. Expanding B.C.’s trade relationships to fast growing markets in Asia 
helps to diversify the sector, open up new opportunities, and sustains forest sector 
employment. Recognizing the longstanding importance of the North American market, 
the Market Initiatives program also focuses on high potential market segments to grow 
demand for B.C. wood products closer to home. The program works collaboratively 
with the forest industry, the federal government and the research community, focusing 
activities and leveraging resources to maximize results. Specifically, Market Initiatives 
focuses on:

• researching opportunities in emerging and potential markets, and initiate early 
market development activities, with particular emphasis on India, but also in Vietnam;

• supporting industry trade associations in developing and/or expanding markets and 
market segments for B.C. forest products;

• supporting industry efforts to mitigate market access and plant health issues;

• managing outreach and relationship building in China with Chinese authorities and 
State-owned real estate development companies, and

• undertaking early market research and profile building in India.

Many of the activities in the Market Initiatives program are delivered by third-party 
organizations under a cost-sharing framework that relies partially on contributions from 
the industry and the federal government of Canada. Cost-sharing rules are set by FII’s 
Board of Directors. Organizations receive funding from FII through an annual competitive 
Call for Proposals.

The strategies for each key market are outlined in detail below.  



FORESTRY INNOVATION INVESTMENT18

Market Overview

For the second year in a row, the US economy grew by 2.4%. Given the stable growth 
over the last two years, the Federal Reserve rate was moved up to 0.5% in December 
2015, after having remained at 0.25% since 2008. This increase was supported by other 
evidence of economic recovery; unemployment dropped to 5.3% in 2015, almost half 
the unemployment rate of 2010 (9.7%), and with more employment stability, growth in 
consumer spending rose to a three-year high of 3.1%.

Despite positive employment numbers and consumer sentiment in 2015, housing starts 
remained modest at 1.11 million units. This is well below the estimated demand for shelter 
production in the US (1.5 million starts), which increases the cumulative housing stock 
deficit to over 2 million units. Household formations jumped from 0.79 million in 2014 to 
1.88 million in 2015; however, even with the 30-year conventional mortgage rate at near 
record lows (3.96%), homeownership rates dropped in 2015 to 63.8%.

Consumption of softwood lumber in the US increased 4% in 2015. While domestic 
production remained flat, imports grew 10% to 32.4 million m3. Imports of lumber from 
B.C. rose 7%, although imports from the rest of Canada grew 11%. For the first time since 
2001, the rest of Canada sold more volume (43,000 m3 more) than B.C.

While production remained flat, consumption and imports of panels increased 4% and 
17% respectively. B.C. exports to the US improved 25% to 1.45 million m3, while exports 
from the rest of Canada increased to 4.97 million m3.

As the US housing market recovers, demand for imported value-added wood products 
continues to rise. In the last four years, imports to the US have increased by more than $10 
billion reaching $24.9 billion in 2015. Following China ($10.9 billion) and the ASEAN4 region 
($5.9 billion), Canada exported $3.1 billion of value-added products to the US in 2015.

B.C. POSITION

• 42% of all commodity wood  
 product (lumber and panels)  
 imports by volume

• 48% of softwood lumber  
 imports by volume

• 18% of wood panel imports by  
 volume 

EXPORT SALES

• 2015: 17 million m3 of  
 commodity wood products  
 valued at $3.8 billion (this  
 represents an 8.6% increase  
 in volume and an 11% increase  
 in value over the year before)

• 2016 (through August):  
 14.4 million m3 valued at  
 $3.5 billion

UNITED STATES

4 The Association of Southeast Asian Nations (ASEAN) includes Indonesia, Malaysia, the Philippines, Singapore, Thailand,   
 Brunei, Cambodia, Laos, Myanmar (Burma), and Vietnam.

B.C. SOFTWOOD LUMBER AND PANEL EXPORTS TO THE US
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Market Trends

• Smaller homes – The average floor area of a detached home in the US has 
increased 12% since the construction peak in 2006; however, homes built during 
the recovery were skewed towards move-up5 and luxury homes. Between 2014 and 
2015, growth in average floor area flattened, and it may even decrease in coming 
years as more starter homes are built. These smaller homes will pull down average 
home size.

• Homeownership continues to drop – Despite the ongoing economic and housing 
market recovery, homeownership in the US continues to decline. While household 
formations jumped from 0.79 million in 2014 to 1.88 million in 2015, homeownership 
dropped from 64.6% to 63.8%.

• Multi-family construction shifting to taller buildings – Demographic and social factors 
are moving the market toward more multi-family (MF) living. Between 2006 and 
2016, the percent of MF starts increased from 19% to 36%. MF construction is also 
going higher. In 2015, 25% of MF floor area was built above six storeys, surpassing 
the pre-recession (2006) high of 22%. 

• Supply constraints – Last year saw a labour shortage in the construction sector. In 
the spring of 2015, 3% of home construction jobs went unfilled compared to less 
than 2% under normal market conditions. This labour shortage is more acute in MF 
construction. In addition, many point to a shortage of available building lots in central 
locations for likely slowing housing recovery as the market has lost its appetite for 
developments in distant suburbs. 

• Generational housing shifts – The Millennial (18-34) age group is displaying lower 
homeownership rates than other generations did at the same age. Millennials are 
more likely to live with their parents later and are less likely to be married or have 
children. Further, between 2006 and 2015, homeownership rates for those aged 35 
to 44 – a prime child rearing age group – dropped from 69% to 58%.

5 Home Innovation Research Labs has three categories of new single-family homes: starter ($182,913), move-up ($350,102) and  
 luxury ($706,386).
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Market Strategy

The US housing sector, in particular single-family home construction, remained the 
leading consumer of B.C. lumber, panels, cedar and value-added wood products. 
However, with the market moving towards multi-family (MF) living, FII continues to focus 
its funding support towards work that expands wood beyond the single-family residential 
segment and into growth opportunity sectors in non-residential (commercial, institutional, 
recreational, and educational) and multi-family/multi-storey construction. This segment 
still has significant opportunity to increase wood’s market share, and to expand 
opportunities to use wood both structurally and architecturally.

We supported the WoodWorks program delivered by the Wood Products Council in 
partnership with Natural Resources Canada (NRCan), the US-based Softwood Lumber 
Board (SLB), the US Department of Agriculture Forest Service, and the Engineered Wood 
Association (APA). Advancing the use of wood in apartments, mid-rise and taller wood 
structures was encouraged through program activities that helped architects, builders and 
developers incorporate more wood in their projects, as well as convert projects to wood 
from other materials. WoodWorks’ technical specialists, located in key regions around 
the country, worked closely with specifiers to help them understand and appreciate the 
various benefits of using wood, and to capitalize on advanced wood technologies and 
related engineering systems.

Maintaining support for value-added products was also a priority, and investments 
targeted applications such as resort homes, log and timber frame structures, pre-
fabricated housing, cabinetry, shakes and shingles, and millwork and finishing. Expanding 
opportunities for engineered wood products, remanufactured lumber and other products 
supplied by B.C. firms was also a priority. Promotion, research, or technical support 
for end users that will significantly enhance returns from repair and remodelling 
opportunities, as well as the development of niche opportunities in US value-added 
markets remained a core part of the strategy for the US.

We also recognize that the US is the most important export market for western red 
cedar; therefore, activities continued to position cedar in growing market segments and 
differentiate cedar products from non-wood substitutes. Efforts focused on educating 
the next generation of key participants in the supply chain on the attributes and 
characteristics of cedar, and on proper installation practices for end products. Public 
relations and promotion continued the shift from traditional print advertising to a growing 
online and multimedia presence.

US wood products marketing and communications efforts continue to benefit from a 
focused and strategic messaging program to “rethink” wood use, address misperceptions 
and enhance awareness of wood’s benefits and choices, particularly in the context of 
building with wood in mid-rise and non-residential applications. 

FII continued to cost-share and deliver the reThink Wood program in partnership with 
the Softwood Lumber Board (SLB) to promote and increase awareness of structural 
and appearance softwood lumber products in the US multi-family and non-residential 
markets. The reThink Wood strategy and activities are designed to create interest and 
build a community of wood-friendly advocates, as well as support and amplify a range of 
wood products organizations that deliver services to architect, engineer and developer 
communities, including WoodWorks. Consistent messaging and cross-promotion across 
initiatives bring focus to key messages, target audiences and strategic outreach activities.
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Select Accomplishments
Project conversion efforts lead 
to increased wood sales

The US WoodWorks program, 
which is focused on converting 
buildings that would have used 
a construction material other 
than wood, reported 227 project 
conversions leading to $163 million 
in incremental wood sales. This 
equates to 170 million board feet 
of lumber, 49 million board feet of 
engineered wood products, and 
98 million square feet of panel 
products. 

Many builders are unaware that 
wood is a viable building material 
for their construction projects. 
WoodWorks helps developers by 
participating in the initial design 
phase of a project and during 
material selection. WoodWorks 
also educates builders about 
code allowances and offers 
ongoing technical support to 
ensure projects meet and exceed 
expectations when built with wood. 

Western red cedar executes comprehensive promotion program

In addition to using established promotional tools such as The Cedar Book and print 
advertising, the Western Red Cedar Lumber Association (WRCLA) has integrated 
innovative product placement in reality TV shows and has produced “how-to” 
YouTube videos. WRCLA’s comprehensive promotion program for western red cedar 
supports a value increase of 45% for the species in the US market.   

Aside from providing ongoing technical support during the design phase, WoodWorks helped determine the code 
path for developers of The Deco, a five-storey wood-frame construction project (over one storey of concrete) in 
Stamford, Connecticut. The value of wood used in this project is estimated at $3.4 million, equating to 1.1 million 
board feet of lumber.

(left): The Cedar Book series is a collectable annual publication that builds brand awareness for western red 
cedar among architects. The book features examples of architectural design using western red cedar from 
around the world, includes case studies, photography, and quotes from architects. 

(left): As traditional 
advertising and 
promotions continue to 
shift from print to online, 
realcedar.com increases 
market brand awareness, 
improves western red 
cedar’s value proposition, 
removes barriers to 
specifying and use, and 
has the resources to 
educate and inspire the 
next generation.
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Wood Design Awards celebrate 
excellence in non-residential 
and multi-storey wood design

WoodWorks awarded The Radiator 
building with the 2016 Wood 
Design Award for multi-storey 
wood design. PATH Architecture, 
Munzing Structural Engineering 
and Kaiser Group Inc. completed 
the 36,000 square foot, five-story 
office building in Portland, Oregon 
in 2015. The building emphasizes 
energy conservation and is the 
first all-timber building of its scale 
built in the US in a century.

(top): The Radiator building. (middle): East 
Building, The Radiator. (bottom): The Radiator 
Buidling, interior. Photo credit: Josh Partree.

6  Acidification occurs when pollutants released into the environment cause bodies of water and soil to become acidified, having  
 adverse impacts on ecosystems. 
7  Eutrophication occurs when bodies of water are introduced to excess nutrients due to chemical fertilizers or discharged   
 wastewater, having adverse impacts on ecosystems. 

Report: Wood outperforms steel in “big box store” applications

A WoodWorks study on the opportunity for wood in “big box store” applications 
showed that wood design outperforms steel in terms of cost and environmental 
performance:

Many US apartments are wood-frame; however, wood structures are far less common in other code-permitting 
applications, including the sub-category known as “big-box” retail. To illustrate the advantages of building with 
wood, WoodWorks commissioned two studies, one cost comparison and one life cycle assessment, on the same 
big box project designed in steel vs. wood. Visit www.woodworks.org to access the full report.

6 

7
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Growing demand for wood – 
reThink Wood and the North 
American wood products industry

In 2015, reThink Wood 
communications reached millions of 
people in the US, including nearly 
114,000 architects, engineers, 
and specifiers. More than 11,600 
architects and engineers took 
tests and course hours on one or 
more of reThink Wood’s continuing 
education units (CEUs). reThink 
Wood’s earned and placed media 
content created over 363 million 
impressions online and in print, 
including in leading architectural 
publications. Though competing 
materials had a slightly larger 
share of voice, wood consistently 
outpaced them in positive 
sentiment across all media types. 
reThink Wood connected personally 
with nearly 2,000 architects 
and building professionals and 
generated hundreds of leads at 
trade shows and its Innovations 
Conferences. reThink Wood also 
qualified 390 prospects, moving 
them a step closer to incorporating 
wood into their projects. 

By connecting with architects, engineers, construction professionals and others at events across the US, reThink 
Wood is able to communicate the important advantages of building with wood: wood costs less, is versatile, 
meets code, is renewable, plays a significant role in a modern economy and helps reduce the carbon footprint of 
the built environment.

Space is limited. 
Register today!

Register at woodworks.org

Earn 6 AIA/CES LUs (HSW) or PDH credits free

Midwest
Wood Solutions Fair

MARCH 23, 2016
MINNEAPOLIS CONVENTION CENTER

1301 Second Avenue South
Minneapolis, MN 55403

Free design and engineering support 
for non-residential and multi-family 
wood buildings 
For project assistance, email help@woodworks.org. 
For resources such as CAD/REVIT details, 
span tables, design examples and more, visit 
woodworks.org.

Who Should Attend?
With a full day of seminars and a trade exposition, the 
Midwest Wood Solutions Fair will pack an informational 
punch for architects, engineers, developers, code offi cials 
and anyone else interested in wood’s exciting design 
possibilities. Register today if you’d like access to wood 
design experts for one-on-one support, informative seminars, 
technical information from manufacturers, engineering 
consultants and industry associations, and exhibits featuring 
a wide range of structural and fi nishing products.

How to Register
To register, visit woodworks.org and look under ”Education” 
on the home page. As part of the registration process, you will be 
asked to choose which seminar you plan to attend in each time 
slot. Once your request has been processed, you will receive an 
email confi rmation that your registration is complete. To help 
make your choices, speaker bios are available on the website.

Cost
There is no cost to attend and complimentary lunch will 
be provided.

Education Credits
Attendees can earn up to 6 AIA/CES LUs (HSW) or PDH 
credits (one per attended seminar). Visit woodworks.org 
for details and learning objectives. AIA/CES forms and 
professional development certifi cates will be available on site.

More Information
Visit woodworks.org

Midwest
Wood Solutions Fair Schedule 

WoodWorks is an 
approved AIA provider.

7:00 am Registration Check-In – Exhibit Expo Opens

ROOM 1 ROOM 2 ROOM 3 ROOM 4

8:00 am – 
9:10 am

Aspen Art Museum: 
Wood Roof Structure 
Case Study

Building Enclosure 
Fundamentals and 
Best Practices for 
Wood-Frame Buildings

Detailing for 
Wood Shrinkage

Carbon Implications 
of Construction 
Material Selection

9:10 am – 
9:45 am Break – Exhibit Expo

9:45 am – 
10:45 am

Building the Hines 
T3 Offi ce: Seven 
Stories of Success

Code Compliance for 
Fire Resistance-Rated 
Assemblies in 
Light-Frame Buildings

Urban Acoustics Preservative-Treated 
Wood: Use and 
Specifi cation

10:45 am – 
11:00 am Break – Exhibit Expo

11:00 am – 
Noon

The First Cross Laminated 
Timber School in the US: 
A Builder's Perspective

Energy Effi cient Wood-
Frame Assemblies: 
Options for Compliance 
with the IECC

Lateral Design of 
Mid-Rise Wood 
Structures for Wind Loads

Timber Framing: 
Applications in 
Commercial Construction

Noon – 
1:20 pm Lunch • Wood Design Awards

1:20 pm – 
2:20 pm

Aspen Art Museum: 
Wood Roof Structure 
Case Study

Assembly and Detailing 
Considerations for Wood-
Frame Building Enclosures

Detailing for 
Wood Shrinkage

Carbon Implications 
of Construction 
Material Selection

2:20 pm – 
2:50 pm Break – Exhibit Expo (closes at 3:00 pm)

2:50 pm – 
3:50 pm

Building the Hines 
T3 Offi ce: Seven 
Stories of Success

Code Compliance for 
Fire Resistance-Rated 
Assemblies in 
Light-Frame Buildings

Urban Acoustics Fire Retardant-Treated 
Wood: The Basics

3:50 pm – 
4:00 pm Break

4:00 pm – 
5:00 pm

The First Cross Laminated 
Timber School in the US: 
A Builder's Perspective

Energy Effi cient Wood-
Frame Assemblies: 
Options for Compliance 
with the IECC

Lateral Design of 
Mid-Rise Wood 
Structures for Wind Loads

Timber Framing: 
Applications in 
Commercial Construction

Photos: (cover) Vox on Two, CUBE 3 Studio LLC, Rixon Photography; (address panel) New Genesis, Killefer Flammang Architects, photo KC Kim, GB Construction
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Additional Accomplishments

• Approximately 287,000 US industry professionals attended events highlighting 
wood, generating an estimated $171 million in incremental sales of wood products.

• Over 17,000 individuals received training to use wood products in their building 
projects via Wood Solutions Fairs, lunch-and-learn workshops, and educational 
seminars run by WoodWorks and BC Wood in partnership with various 
associations of architects and engineers.

Space is limited. 
Register today!

Register at woodworks.org

Earn 6 AIA/CES LUs (HSW) or PDH credits free

Midwest
Wood Solutions Fair

MARCH 23, 2016
MINNEAPOLIS CONVENTION CENTER

1301 Second Avenue South
Minneapolis, MN 55403

Free design and engineering support 
for non-residential and multi-family 
wood buildings 
For project assistance, email help@woodworks.org. 
For resources such as CAD/REVIT details, 
span tables, design examples and more, visit 
woodworks.org.

Who Should Attend?
With a full day of seminars and a trade exposition, the 
Midwest Wood Solutions Fair will pack an informational 
punch for architects, engineers, developers, code offi cials 
and anyone else interested in wood’s exciting design 
possibilities. Register today if you’d like access to wood 
design experts for one-on-one support, informative seminars, 
technical information from manufacturers, engineering 
consultants and industry associations, and exhibits featuring 
a wide range of structural and fi nishing products.

How to Register
To register, visit woodworks.org and look under ”Education” 
on the home page. As part of the registration process, you will be 
asked to choose which seminar you plan to attend in each time 
slot. Once your request has been processed, you will receive an 
email confi rmation that your registration is complete. To help 
make your choices, speaker bios are available on the website.

Cost
There is no cost to attend and complimentary lunch will 
be provided.

Education Credits
Attendees can earn up to 6 AIA/CES LUs (HSW) or PDH 
credits (one per attended seminar). Visit woodworks.org 
for details and learning objectives. AIA/CES forms and 
professional development certifi cates will be available on site.

More Information
Visit woodworks.org

Midwest
Wood Solutions Fair Schedule 

WoodWorks is an 
approved AIA provider.

7:00 am Registration Check-In – Exhibit Expo Opens

ROOM 1 ROOM 2 ROOM 3 ROOM 4

8:00 am – 
9:10 am

Aspen Art Museum: 
Wood Roof Structure 
Case Study

Building Enclosure 
Fundamentals and 
Best Practices for 
Wood-Frame Buildings

Detailing for 
Wood Shrinkage

Carbon Implications 
of Construction 
Material Selection

9:10 am – 
9:45 am Break – Exhibit Expo

9:45 am – 
10:45 am

Building the Hines 
T3 Offi ce: Seven 
Stories of Success

Code Compliance for 
Fire Resistance-Rated 
Assemblies in 
Light-Frame Buildings

Urban Acoustics Preservative-Treated 
Wood: Use and 
Specifi cation

10:45 am – 
11:00 am Break – Exhibit Expo

11:00 am – 
Noon

The First Cross Laminated 
Timber School in the US: 
A Builder's Perspective

Energy Effi cient Wood-
Frame Assemblies: 
Options for Compliance 
with the IECC

Lateral Design of 
Mid-Rise Wood 
Structures for Wind Loads

Timber Framing: 
Applications in 
Commercial Construction

Noon – 
1:20 pm Lunch • Wood Design Awards

1:20 pm – 
2:20 pm

Aspen Art Museum: 
Wood Roof Structure 
Case Study

Assembly and Detailing 
Considerations for Wood-
Frame Building Enclosures

Detailing for 
Wood Shrinkage

Carbon Implications 
of Construction 
Material Selection

2:20 pm – 
2:50 pm Break – Exhibit Expo (closes at 3:00 pm)

2:50 pm – 
3:50 pm

Building the Hines 
T3 Offi ce: Seven 
Stories of Success

Code Compliance for 
Fire Resistance-Rated 
Assemblies in 
Light-Frame Buildings

Urban Acoustics Fire Retardant-Treated 
Wood: The Basics

3:50 pm – 
4:00 pm Break

4:00 pm – 
5:00 pm

The First Cross Laminated 
Timber School in the US: 
A Builder's Perspective

Energy Effi cient Wood-
Frame Assemblies: 
Options for Compliance 
with the IECC

Lateral Design of 
Mid-Rise Wood 
Structures for Wind Loads

Timber Framing: 
Applications in 
Commercial Construction

Photos: (cover) Vox on Two, CUBE 3 Studio LLC, Rixon Photography; (address panel) New Genesis, Killefer Flammang Architects, photo KC Kim, GB Construction

R
eg

is
te

r 
fr

ee
 fo

r 
th

e 
M

id
w

es
t 

W
oo

d 
S

ol
ut

io
n

s 
Fa

ir
M

A
R

C
H

 2
3,

 2
01

6

P
O

 B
ox

 5
17

  •
  S

tr
ea

m
w

oo
d,

 IL
 6

01
07

P
R

E
S

O
R

T
E

D
F

IR
S

T
-C

L
A

S
S

 M
A

IL
U

.S
. 

P
O

S
TA

G
E

P
A

ID
B

O
IS

E
, 

ID
P

E
R

M
IT

 N
O

. 
1

0
0

$FRA-552_MIDWEST_WSF_DirMail_Mar2016.indd   1 1/27/16   4:35 PM

Registration

https://attendee.gotowebinar.com/register/6914325425878140419[7/28/2016 8:47:48 AM]

Structural CLT Floor and Roof Design

Join us at 10 am Pacific, 11 am Mountain, 12 pm Central or 1 pm Eastern

If you have any difficulties logging into the Webinar, please call (800)
263-6317 for immediate assistance from GoToWebinar.

Scott Breneman, PE, SE, PhD, WoodWorks

This presentation is intended for designers of building systems seeking to familiarize themselves with
the category of products known as mass timber, and specifically cross laminated timber (CLT).
Topics will include manufacturing and product performance standards, structural design standards,
and recognition of CLT in the International Building Code. Specific attention will be given to the
design of CLT in horizontal applications—i.e., as panels of floor and roof systems—and discussion
will include how to address important serviceability requirements related to deflection and floor
vibration design. Example projects and details will be presented to highlight possible applications of
CLT in building structures.
Read less

Wed, Aug 10, 2016 10:00 AM - 11:00 AM PDT

Show in My Time Zone

Webinar

• The combined efforts of WoodWorks 
and the Western Red Cedar promotional 
programs were particularly successful 
in extending their reach with 825 
advertisements placed across multiple 
media platforms. These promotions 
reached an estimated total audience of 
over 262 million.
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Market Overview

China’s global export sales in 2015 totalled 14.3 trillion yuan ($2.9 trillion CAD) and by 
global standards, China’s GDP growth in 2015 was an impressive 6.9%; however, it was 
the fifth consecutive year that this growth indicator decreased. In fact, this measure has 
shrunk by more than half when compared to 2007’s 14.2%. The Chinese government 
made several attempts to strengthen the economy in 2015 – the central bank cut interest 
rates six times throughout the year to reenergize the real estate market and, in August, 
China devalued the yuan. While China’s GDP growth is forecast to slow even more over 
the next five years, some view this period of adjustment positively. An era of double digit 
growth created unhealthy asset inflation, and the country risked a “hard landing”. 

In March, 2016 China released its 13th 5-Year Plan (2016-2020), which highlights principles 
of innovation, coordination and green development. Select growth targets include: doubling 
2010 national GDP and GDP per capita; increasing national productivity to $20,000 USD 
per capita (2015: $14,000); increasing R&D investments from 2.1 to 2.5%; increasing 
urbanization to 60% (moving 100 million people from rural to urban areas); and lifting 50 
million people out of poverty. This plan reflects China’s “New Normal” and aims to clean 
up distortions brought about by three decades of development at all cost; however, this is 
unlikely to come at the expense of economic growth. 

While housing markets in the four tier-one cities (Beijing, Shanghai, Guangzhou and 
Shenzhen) remained strong in 2015, demand in other cities remained soft. As a result, a 
considerable price difference can be seen between housing units in tier-one versus other 
cities. China’s ongoing urbanization will further increase home prices in tier-ones and 
some surrounding tier-two cities, but will have little effect in others. 

In 2015, Chinese importers increased their lumber purchases marginally while log 
shipments experienced significant retractions. According to China Customs, imports of 
softwood logs fell 17% to an estimated 29.7 million m3 while hardwood species dropped 
7% to 14.5 million m3. From the lumber perspective, softwoods fell slightly to  
17.6 million m3 while hardwoods climbed 7% to 8.2 million m3.

B.C. POSITION

• 36% of all commodity wood 
 product (lumber and panels 
 imports by volume)

• 38% of softwood lumber 
 imports by volume

• 4% of wood panel imports by 
 volume

EXPORT SALES

• 2015: 6.7 million m3 of  
 commodity wood products  
 valued at $1.2 billion (this  
 represents a 13% decrease in  
 volume and a 15.6% decrease  
 in value over the year before)

• 2016 (through August):  
 4 million m3 valued at  
 $670 million

CHINA

B.C. SOFTWOOD LUMBER AND PANEL EXPORTS TO CHINA
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According to Statistics Canada, sales of B.C.’s softwood lumber to China fell 13% to 6.6 
million m3, the lowest volume since 2009.8  The weak ruble in 2015 convinced many 
Chinese importers to supplant Canadian softwood with cheaper Russian lumber. 

China remains a net exporter of wood panels, selling predominately plywood and MDF to 
the US, Europe, Japan and the United Arab Emirates. However, the devalued yuan did not 
translate to more sales as panel exports fell 18% to an estimated 14.1 million m3. In 2015, 
B.C.’s exports of wood panels to China were reported at just 39,730 m3 (-26%).

The devalued yuan provided more assistance to the already strong value-added sector 
as exports grew 19% to a record $31.7 billion CAD. Meanwhile, B.C. sales of value-added 
wood products to China dropped 63% to just below $500,000.

Market Trends

• Rapid urbanization – Sustainable urban development is an important priority for the 
Chinese government, and the government has committed to increasing the rate of 
urbanization to 60% by 2020, moving more than 100 million people to cities. This 
means that each Chinese province plans to build four to five new cities in the next 
few years.

• Green development – Three decades of unabated growth has taken a serious toll on 
China’s environment. The government is now recognizing the need to rectify the issue, 
raising green development, including green building and prefabrication, on the agenda.

• Construction industrialization – In 2015, China introduced new strategic priorities 
and policies for the construction sector that promote construction industrialization 
and prefabrication. Municipal governments are also providing subsidies for 
companies using prefabricated construction methods. There is a significant 
opportunity for wood in prefabrication. 

• Rising middle class – With an increasingly large and affluent middle class, Chinese 
consumers will continue to develop an appreciation for quality, a variety of housing 
styles, and a greater acceptance of international designs. This may create an 
opportunity to promote products manufactured with wood. 

• Continued demand for imported fibre – China has the world’s largest construction 
market as well as the largest wood products manufacturing base; however, the 
country has a growing fibre deficit which can only be satisfied by imports.

8 Statistics Canada reported 2015 sales of softwood lumber to China at 6.6 million m3; however, China Customs reported  
 5.5 million m3 from Canada. The ongoing discrepancy is due to difference in reporting and tracking methods.
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Market Strategy

B.C. has experienced unprecedented growth in sales to China over the last decade; 
however, changing market conditions – including aggressive competition from lumber 
suppliers such as Russia and the EU – led FII and Canada Wood to refresh their China 
strategy in 2015. Following an extensive review by government and industry partners, an 
integrated strategy was completed. This included substantial organizational changes within 
FII China and Canada Wood China to better align efforts and enhance the effectiveness 
of program delivery by fully integrating the two teams under a single Canada Wood China 
operational structure.

The new strategy emphasizes a shift up the value chain – away from low-value products 
and toward growth in other high-value and high-potential applications, both in the 
construction sector and in China’s manufacturing sector. Several initiatives have been 
developed to align with these focus areas, including a campaign targeting the adoption    
of wood infill walls and another targeting the tourism sector. 

Advancing wood use in construction remains a priority in China, but the revised focus 
looks beyond light wood-frame construction into other structural uses for B.C. wood 
products within the construction sector. One major campaign launched in 2015 was the 
promotion of a wood infill wall system for hybrid buildings, another was the promotion 
of wood in the resort sector. While these campaigns continue, public buildings and 
commercial construction will also be recognized as important areas of development. The 
third major campaign launched in 2015 was the positioning of Canadian wood products  
in the manufacturing sector. 

At the same time, FII’s government relations team continues to build strategic 
relationships with all levels of Chinese government to influence Canada Wood China’s 
goal and objective around advancing Canadian wood use in China’s construction and 
remanufacturing sectors. The continued attention to government relations ensures 
that the program priorities align with the Chinese government’s stated goals around 
modernizing construction (including green building) and increasing urbanization.
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Select Accomplishments
Shanghai Housing Bureau visits 
Canada to learn about wood 
construction technology

In September 2015, a delegation 
from the Shanghai Housing Bureau 
visited Canada to learn more 
about wood-frame construction 
technology in public housing 
applications, particularly senior 
homes and schools. The mission 
exposed government officials to the 
infill wall systems and showcased 
its suitability for prefabrication, 
aligning with Chinese policy 
initiatives emphasizing this 
new construction method. The 
delegation also participated in the 
Global Buyers Mission in Whistler, 
where they were received by 
Minister Steve Thomson and FII 
CEO Michael Loseth. 

The Shanghai Housing Bureau with Minister Steve Thomson (third from left) and FII CEO Michael Loseth 
(second from right) at the Global Buyer’s Mission in Whistler, B.C.

The 2015 forest sector trade delegation poses for a photo following an economic and political briefing held at the 
Canadian embassy in Beijing. 

Accompanied by Canada Wood Group’s Lance 
Tao (left), Steve Thomson, Minister of Forests, 
Lands and Natural Resource Operations 
addresses the Chinese media during a 
roundtable held in Beijing as part of the 2015 
forest sector trade mission to Asia.

CSUS Chairman, Dr. QIU Baoxing (left) 
meeting with FII CEO Michael Loseth (right) 
during the 2015 mission to Asia.

2015 Forest Sector Trade Mission to Asia – China 

The annual forest sector trade mission to Asia, led by B.C. Minister of Forests, Lands 
and Natural Resource Operations Steve Thomson, took place from November 29 – 
December 5, 2015. In attendance were over 40 senior-level representatives from 
B.C. forest companies, forest industry trade associations and research institutes, as 
well as representatives from the Province of B.C. and the federal government.

Highlights of the program included three MOU signings; a meeting with the Chinese 
Society for Urban Studies (CSUS) Chairman Dr. Qiu Baoxing; the first annual Sino-
Canadian Wood Conference; a China strategy session with the mission delegation; 
and visits to the Quacent prefabricated home factory and Longhua furniture factory 
in Dalian. Missions such as this are critical in supporting a diverse B.C. economy by 
strengthening existing ties with key trade partners.
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Minister Thomson and 
Ambassador Guy Saint-
Jacque sign Memorandum of 
Understanding with China’s 
Ministry of Housing and Urban-
Rural Development (MOHURD)

B.C. and Canada renewed the 
original five-year Memorandum 
of Understanding (MOU) with 
MOHURD strengthening all 
three governments’ commitment 
to developing wood-frame 
construction as a preferred 
building system in China. The 
new MOU expands the scope of 
collaboration among Canada, the 
Province of B.C. and MOHURD, 
particularly related to the 
formulation of housing and urban 
development policies. The MOU 
supports MOHURD’s recognition 
of the environmental benefits and 
structural qualities of wood-frame 
construction, as well as the ability 
of wood buildings to enhance the 
health and wellbeing of occupants. 
The MOU signing led to the 
development of a 5-Year Joint 
Work Plan (see following page).

2015 Sino-Canada Wood Conference

Canada Wood China organized the inaugural Sino-Canada Wood Conference in Beijing, 
leveraging the rare collective in-market presence of Minister Thomson and Canadian 
forestry executives to provide the Chinese industry with insights directly from 
Canadian forestry leaders. 250 participants, made up of importers and distributors, 
furniture manufacturers and wood construction companies attended the conference.

During the Sino-Canada Wood Conference, Canadian industry executives briefed 
Chinese attendees on forest management and certified forest practices including 
how consumers are increasingly demanding wood products from certified sources. 
Industry representatives were able to communicate that B.C. and Canada have a 
wealth of forests; that Canadians expect them to be sustainably managed for the 
long term; that Canadian forestry legislation is comprehensive and stringent; and 
that Canada is the world leader in sustainable forest management certification.

Steve Thomson, Minister of Forests, Lands and Natural Resource Operations is joined on stage at the 2015 
Sino-Canada Wood Conference by Rick Jeffery, President and CEO, Coast Forest Products Association; Duncan 
Davies, President and CEO, Interfor; Ken Shields, CEO, Conifex; Brad Thorlakson; President and CEO, Tolko; and 
Don Kayne, President and CEO, Canfor.

Minister Steve Thomson (left), Vice-Minister 
Yi Jun (centre) and Ambassador of Canada to 
China, Guy St. Jacque (right) during the 2015 
MOU signing in Beijing. 
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Development of the 5-Year Joint 
Work Plan

Following the MOU signing between 
the Province of B.C., the Government 
of Canada and MOHURD, a Joint Work 
Plan was prepared in line with the 
principles set forth in the MOU. Work on 
the Plan was advanced at a roundtable 
meeting organized in March, 2016 
between Canada Wood China and a large 
number of representatives from various 
MOHURD departments, representatives 
from academia and developers.

The Joint Work Plan was approved 
in June 2016 and outlines the 
following areas of cooperation:

• Conducting market research 
and developing policies.

• Developing new building 
applications that align with China’s 
needs, with a focus on Energy 
Efficient Wood Walls (EEWW) 
prefabrication technology.

• Supporting local capacity 
building and the wood 
construction industry.

The Joint Work Plan meeting was held in Beijing on March 18, 2016. Front row, left to right: Chen Guoyi, 
Construction Quality and Safety Supervision Department, MOHURD; Jia Shu, Department of Project Quality 
and Security Supervision and Administration, MOHURD; Mr. Han Aixing, Department of Building Energy 
Efficiency and Science & Technology, MOHURD; Bruce St. John, Canada Wood China; Lisa Dou, FII China; 
He Zhifang, Department of Human Resources, MOHURD; Tong Guichan, Department of Building Energy 
Efficiency and Science & Technology, MOHURD.

The MOU signing between FII, Canada 
Wood China and the Shanghai Science and 
Technology Committee / the Shanghai Housing 
Construction and Development Centre.

Delegates from the Shanghai Science and 
Technology Committee and the Shanghai 
Municipal Housing Construction and 
Development at the MOU signing.

FII and Canada Wood sign MOUs with the Shanghai Science and Technology 
Committee of Shanghai’s MOHURD and the Shanghai Construction and 
Development Centre

On December 5, 2015 FII, Canada Wood China and the Shanghai Science and 
Technology Committee of Shanghai’s MOHURD signed an MOU, Strategic 
Cooperation Memorandum of Understanding on promoting application and 
development of wood construction technology as a green building solution in 
Shanghai. The signatories signed their first tripartite MOU in 2004. By renewing the 
agreement, signatories deepen cooperation in the promotion of wood construction 
technologies as a low-carbon building solution in Shanghai.

During the same meeting, a second MOU was signed between FII, Canada Wood 
and the Shanghai Construction and Development Centre to build on the success 
of the Sanlin Affordable Housing Project by extending cooperation to new projects 
administrated by the Shanghai government, especially affordable housing, senior 
homes and other public facilities. The MOU also encourages Shanghai authorities 
to apply new wood applications – such as infill walls – to future projects. Under 
the MOU, Canada Wood China will continue to leverage the relationship with 
the Shanghai Housing Centre to meet influential Shanghai-based developers, 
design institutions, and construction companies in order to generate more project 
opportunities for wood.
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Ambassador Guy Saint-Jacques (left), Canada Wood China’s Leonard Mao (middle) and Canadian Trade 
Commissioner Cassie Cai (right).

The Canadian Parliamentary delegation receives a presentation from Canada Wood China’s Senior Director 
Brad Spencer at the annual Green Building Conference.

Green Building Conference and Trade Show enhances visibility for Canadian 
wood products 

In March, 2016 China’s Ministry of Housing and Urban-Rural Development 
(MOHURD) organized the 12th annual Green Building Conference and Trade 
Show in Beijing. The event offered Canada Wood China the opportunity to raise 
the profile of Canadian wood and wood construction. Over 2,000 people visited 
the Canada Wood booth. As part of the conference, Canada Wood China organized 
the China Wood Construction Forum and, in cooperation with the Wood Frame 
Alliance, the Annual Conference of China Modern Wood Structure Construction 
Technology Industry Alliance. The event included a series of presentations from 
industry and academia, as well as a keynote presentation from the China Housing 
Industrialization Promotion Center, a department of MOHURD. The conference was 
attended by over 250 developers and design institutes.

The Green Building Conference coincided with a visit from a Canadian delegation 
led by Ambassador Guy Saint-Jacques, which included members of the Canadian 
Parliament and Canadian Senators. During the opening ceremony of the conference, 
Guy Saint-Jacques gave a keynote speech focused on the opportunities for wood 
construction in China.
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Chinese government policies increasingly favour wood

Significant advancements were made in 2015/16 with respect to Chinese government 
policies that favour wood and wood construction. These policies not only signal 
government priorities related to construction opportunities for wood, but also direct 
lower levels of government to act on these policies. Canada Wood China’s market 
development priorities continue to align with those of China’s central government. 

In August, 2015 MOHURD and the Ministry of Industry and Information Technology 
(MIIT) issued the Action Plan on Promoting Green Building Material: Manufacturing 
and Application. The Plan promotes wood construction by emphasizing the need 
to: enhance the application of wood construction in low-rise government-funded 
facilities including schools and senior centres; encourage the application of multi-
storey wood-steel and wood-concrete hybrid buildings; promote the use of wood in 
resorts; and promote wood construction in rural communities and elsewhere. 

In October, 2015 MOHURD released the Notice on Application for 2016 Construction 
Industrialization Demo Project, which gives priority to residential construction using wood.

In February, 2016 the National Development and Reform Commission (NDRC) and 
MOHURD released the Action Plan on Urban Adaptation to Climate Change, which 
aims to: build 30 climate-friendly demonstration cities and increase the percentage 
of buildings with green building credentials to 50% by 2020. Activities identified 
under the Plan include accelerating construction industrialization; promoting hybrid 
structures particularly in earthquake-prone regions; and promoting wood structures 
in low-rise government funded public facilities.

Also in February, the Central Committee of China’s Communist Party State 
Council released Opinions on Further Enhancing Urban Planning and Construction 
Administration, which encourages the promotion of prefabrication – including 
increasing the amount of prefabricated components in new buildings to 30% over 
the next ten years – and encouraging the development of modern wood structures 
in areas where conditions permit. 

On February 16, 2016 China’s State Forestry Administration announced a 
commercial logging ban in all natural forests, meaning China will continue to have an 
increased need for imported fibre.

In May, 2016, MOHURD’s Minister Chen publicly advocated for wood in a speech 
during the Reports of the Prospects of the 14th Five-Year Plan. 
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Additional Accomplishments

• The revised GB50016 fire code was officially released and went into effect on 
May 1, 2015. The new code allows seven-storey wood hybrid buildings (three-
storey wood-frame construction on a four-storey non-combustible structure) 
and heavy timber structures. A detailed road map for implementing mid-rise 
wood-frame buildings in Chinese building codes was developed and provided to 
one of the leading Chinese design research institutes, the Tianjin Fire Research 
Institute, Ministry of Public Security.

• The Design Code for Engineered Wood Structures was formally approved by 
Shanghai’s local government in January, 2016 with implementation starting in 
May 2016. This code will play a significant role in expanding potential Chinese 
markets for heavy timber structures.

• From April 1, 2015 – March 31, 2016 Canada Wood China held over 100 training 
sessions (e.g. workshops, lunch-and-learn sessions and seminars) that reached 
approximately 5,500 construction and building professionals. In addition, over 
120,000 industry professionals attended trade events showcasing B.C. products. 

• B.C. wood products and building systems were featured in 107 articles and 
editorials in Chinese publications.
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Market Overview

Despite Prime Minister Shinzo Abe continuing to enact a platform of structural reform, fiscal stimulus 
and monetary easing, the Japanese economy slid into its fifth technical recession since 2008. Due 
to a slowdown observed in China, the lack of sustained confidence in trade prospects with its largest 
partner saw corporate Japan respond by limiting capital reinvestment. This corporate hoarding of profits, 
compounded by negative trade and market anxieties, contributed to a GDP growth of only 0.5%. 

In response to these sustained economic circumstances, the Bank of Japan continued its 
quantitative easing program by increasing purchases of government bonds to $730 billion 
USD and continuing with negative interest rates for central bank deposits. Additionally, the 
scheduled consumption tax increase from 8% to 10% has been delayed until 2019. 

Despite these economic conditions, residential starts rebounded 1.9% in 2015 to  
909,299 units – the second highest level since 2009. In part spurred by favourable policy 
and incentives, wood units advanced at an even higher pace of 3% year over year,  
five-times the pace of non-wood starts (the largest multiple of the last 10 years).

Despite the upturn in housing starts, Japan’s demand for softwood lumber and wood panels 
both contracted in 2015. For softwood lumber, production and imports fell 5% and 4% 
respectively, which translated to 4% decreased consumption. While imports fell, it did not hinder 
B.C. exporters’ abilities to sell in Japan as shipments (per Statistics Canada) were up 2%.

Panel consumption declines were more severe than softwood lumber. Japanese 
producers were able to stem losses much more effectively, while foreign suppliers saw 
imports tumble 15%. 2015 also marked the first time in 10 years that Japanese domestic 
production of panels exceeded the volume of imports.

Imports of value-added wood products (VAWP) remained stable at $4.6 billion CAD in 2015. 
While VAWP trade has traditionally been driven by China, both the Philippines and Vietnam 
are becoming more significant import partners. This shifting dynamic follows Japan’s broader 
strategic direction in Asia as foreign direct investment (FDI) growth in both the Philippines 
(8.9%) and Vietnam (10.4%) has notably outpaced China (4.3%) over recent years.

B.C. POSITION

• 24% of all commodity wood  
 product (lumber and panels)  
 imports by volume

• 38% of softwood lumber  
 imports by volume

• 4% of wood panel imports by  
 volume

EXPORT SALES

• 2015: 2.3 million m3 of   
 commodity wood products  
 valued at $799 million (this  
 represents the same amount  
 of volume, but a 1.4% increase  
 in value over the year before)

• 2016 (through Aug):  
 1.5 million m3 valued at  
 $500 million

JAPAN

B.C. SOFTWOOD LUMBER AND PANEL EXPORTS TO JAPAN
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Market Trends

• Ageing demographic – Japan’s population is in decline and it has the world’s largest 
percentage of people over 65 (26%). The issue is compounded by problematic 
growth components including low fertility and low immigration rates. As young 
people and those of working age head to large city centres, the accumulation of 
vacant housing stock across the country continues to grow.  

• Surging tourism – Tourism in Japan has increase over 30% per year since 2011 
and, in 2015, Japan attracted nearly 20 million tourists who spent a record $34 
billion USD. Tourism has been driven by visitors from China (25%), South Korea 
(20%) and Taiwan (18%). The influx of tourists is good for the economy, but has 
brought challenges, stressing infrastructure and putting pressure on accommodation 
availability. Because wood currently holds an 18% share of the accommodations 
market, demand for wood in this segment has the potential to increase significantly. 

• Japan’s push toward timber self-sufficiency – Throughout the Abe government’s 
term, Japan’s domestic forest products sector has been supported by a forestry 
revitalization strategy underpinned by a goal of reaching 50% industrial wood self-
sufficiency by 2020. Japan’s forest land base of 25 million hectares is expanding at a 
rate of 100 million m3 per year. The government also plans to provide $5 billion USD 
in timber harvest subsidies to overcome structural issues and improve economics to 
access more domestic fibre.

• Increased wood use in non-residential buildings – Much like North America, the non-
residential and institutional construction markets hold great promise for increasing 
wood demand in Japan. To make inroads, legislation targeting specific building uses 
has been introduced and new construction solutions are being developed and tested 
to build higher while still meeting code requirements. 

Market Strategy

In an effort to expand wood use in multi-family residential, mid-rise, non-residential, 
public and institutional construction, the market development strategy for Japan worked 
to relax height and size limitations for wood in these applications. Because the Japanese 
government continues to encourage greater wood use in public buildings, educational 
facilities, recreational and commercial construction, the strategy also included leveraging 
collective experience, sharing new technology and profiling projects to encourage wood 
consumption to the benefit of B.C. and other Canadian suppliers.

Recognizing a demographic shift in Japan and the added focus on multi-family residential, 
mid-rise, non-residential and public and institutional construction, Canada Wood Japan 
engaged a new generation of importers and builders with comprehensive seminars, 
delivered in several key geographic locations. At the same time, Canada Wood led a fire 
test program to commercialize new wood-based assemblies. 

Under the strategy, the Coast Forest Products Association continued to explore 
opportunities for Canada Tsuga in non-traditional market segments of potential, such as 
post and beam hybrid structures, and non-residential buildings (heavy timbers, glulam, 
etc.). Technological advancements in Canada and previous work done in Japan support 
these activities.

The approach in Japan also recognized that the market for remodelling and renovating 
existing structures is gaining momentum as cultural preferences shift over time, opening 
new opportunities for the millwork, cabinetry and furniture sectors. Japan represents 
good niche opportunities for B.C.’s value-added sector. Where a strong business case 
existed, the strategy supported market development activities that positioned B.C.’s unique 
value-added products. 

Efforts to monitor government policies and domestic programs, and raise concerns in a 
timely and coordinated fashion, remained important to maintaining B.C.’s position in Japan.
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Delegates of the 2015 forest sector trade 
mission to Asia visited the Canadian embassy 
while in Tokyo, allowing Ambassador 
Mackenzie Clugston to provide the group with 
a political and economic update.

B.C.’s Special Representative to Asia, Ben 
Stewart (left) and Canadian Ambassador, 
Mackenzie Clugston (second left) meet with 
key Japanese stakeholders during a reception 
held at the Canadian embassy in Tokyo, Japan.

John Kozij, Director General of the Canadian 
Forest Service (Natural Resources Canada) 
(left) and Ben Stewart, B.C. Special 
Representative to Asia (middle) met with the 
Japan 2x4 Association as part of the 2015 
forest sector trade mission to Asia.  

BC Wood literature was on display at the new BC Wood office in Tokyo. Minister Thomson and other delegates 
attended an opening ceremony as part of the 2015 trade mission to Asia.

From left to right: Susan Yurkovich, CEO, Council of Forest Industries; Hiroyuki Shioyama, Business 
Development Manager, Mitsui Homes; Steve Thomson, Minister of Forests, Lands and Natural Resource 
Operations; and John Kozij, Director General, Canadian Forest Service, Natural Resources Canada present 
Mitsui Homes with a plaque commemorating the use of Canadian wood in the Hanahata Asukaen five-storey 
elderly care facility in Adachi-Ku, Tokyo.

2015 Forest Sector Trade Mission to Asia – Japan 

The annual forest sector trade mission to Asia, led by B.C. Minister of Forests,  
Lands and Natural Resource Operations Steve Thomson, visited Japan from  
November 29 – December 1, 2015. Highlights of the Japan program included: 
a site visit to a demonstration home built from Hemlock heavy timber; a Japan 
strategy round table session; a site visit to the Hanahata Asakaen five-storey Midply 
2x4 elderly care home; lunch with the Japan 2x4 Home Builders Association; 
the opening of the BC Wood Japan showroom office; a reception for leading 
Japanese lumber buyers; and a meeting with senior officials from Ministry of Land, 
Infrastructure, Transport and Tourism.

Select Accomplishments
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Wood-based assemblies are tested for fire ratings.

Progress made in market for platform-frame construction

During the past year, Canada Wood Group made significant progress opening up the 
market for five and six-storey platform-frame construction (PFC) wooden mid-rise 
buildings in Japan. New market research has identified opportunities in the midrise 
and hotel segments that could generate an additional 250,000 m3 annually of new 
forest products demand. 

In May, 2016 Japan’s largest platform frame structure was completed: the five-
storey 9,000 m2 Asakaen Elderly Care Home in Adachi Ward, Tokyo signaled the 
first large-scale adaption of B.C.-developed Midply technology. In addition, an 
MOU was signed with one of Japan’s largest homebuilders to further advance the 
adoption of Midply in Japan. Design improvements with Midply technology ensures 
that PFC is well-positioned commercially as a leading seismic solution for large/
multi-story buildings. 

SPF dimension lumber use growing in post & beam housing segment

At 375,000 annual starts – or roughly three times the size of the 2x4 market in 
Japan – post & beam housing remains a key, untapped growth segment for dimension 
lumber. B.C.’s investment in a strategic technical development program to facilitate 
acceptance of SPF dimension lumber in post & beam housing began to yield results 
in 2016 with one of Japan’s major builders, as well as a number of medium-sized 
builders, now specifying B.C. lumber in more than 7,000 homes they build annually.

Fire ratings achieved, opening 
new opportunities for mid-rise 
structures

For the first time, Canada Wood 
Group and its in-market partners 
have achieved a two-hour fire rating 
for wood-based assemblies. With 
this milestone reached, and further 
rating tests scheduled for 2016/17, 
the most significant technical 
barriers to constructing PFC mid-
rise buildings in Japan are expected 
to be removed within a year. 

Canada Wood Group has partnered 
with Japan’s 2x4 Home Builders 
Association and the Building 
Research Institute to leverage 
these new technologies through 
participation in a six-story PFC 
demonstration project, which will 
be the first wooden structure of its 
kind in Japan.

The Hanahata Asukaen midply project in Adachi Ward, Japan is the country’s largest platform frame structure 
ever completed. The five-storey elderly care facility was built using midply technology developed in B.C. 
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Marketing efforts continue to 
raise awareness of Canada’s 
sustainable forest practices and 
the benefits of building with wood

Key publications have been updated 
and thousands of pieces have 
been printed and distributed by 
Canada Wood including Canada’s 
Sustainable Forest Products, SPF 
Products and Caring for Elderly 
with Wood, among others.

Canadian Wood World

SPFが支える
日本の木造建築

COFI改定・SPF日本の木造-初.qxd  2016.02.05  02:21  ページ2

Canada Wood-produced literature: SPF 
Products (top) and Caring for Elderly with 
Wood (bottom).

Additional Accomplishments

• Trade events in Japan continued to attract attention to B.C. products with over 
390,000 industry professionals visiting tradeshow promotions to learn more 
about using Canadian species.

• Over 2,000 Japanese designers, architects and construction professionals 
received training in 58 sessions held by Canada Wood across the country.

• Over $19 million in new sales leads were directly attributed by the B.C. value-
added industry to participation in Japanese trade events.

• With another 285 fireproof starts recorded in 2015/16, 2x4 platform frame 
construction continued to make inroads into the non-residential and institutional 
markets, particularly elderly care facilities.

• The Wood Pellet Association of Canada’s Japanese Market Development 
program supported a 37% year-over-year increase in pellet exports from 
91,000 tonnes in 2014 to 124,000 tonnes in 2015.

• Fiscal 2015-16 saw the mid-rise (four and five-storey) PFC market begin to 
emerge in Japan: a total of seven midrise structures began construction. Of 
these, the largest four social welfare structures built in Osaka, Tokyo and 
Kanagawa held a combined floor area of over 19,000m2.

• In 2015, the Ministry of Land, Infrastructure, Transport and Tourism confirmed 
design stresses for CLT under the Japanese Building Code. Widespread 
commercial adoption of CLT is expected with an estimated annual demand of 
500,000 m3 by 2020. 

• Since April 2016, the Japan 2x4 Home Builders Association has hosted six 
open houses for the construction industry at the six-storey 2x4 demo project in 
Tsukuba, which features Canada’s Midply displays. Over 1,000 industry officials 
have visited, significantly exceeding expectations, and over 300 copies of 
Canada Wood’s Midply design guide have been distributed on-site.
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Market Overview

In 2015, South Korea became the World’s sixth-largest exporting nation after China, the 
US, Germany, Japan, and France. Despite this achievement, South Korea’s exports fell 
1.3% to a six-year low of 595 trillion won ($673 million CAD). This drop was due to a 
variety of external factors, including low crude prices, economic uncertainties in China 
and other export destinations, and the appreciation of the Korean won.

The economy grew 2.6% in 2015, down from 3.3% the year before; however, while 
exports slowed, the domestic housing market grew 41% in 2015. Spurred by a series of 
government interventions including reductions in the housing sales tax, property transfer 
tax and mortgage rates, a record 716,759 units were started. Supported by the robust 
housing market, imports of lumber and panels both reached record levels in 2015. In the 
last two years, the housing market grew 74% while Canadian lumber sold to Korea grew 
26%. In 2015, Canada remained the fourth-largest supplier, with a volume of 300,000 m3 

of lumber, behind the EU28, Chile and Russia. 

Largely supplied by China and the ASEAN9 region, imports of wood panels grew 10% 
to 2.9 million m3, led by plywood (1.5 million m3) and particleboard (1.1 million m3). China 
and the ASEAN region are also major suppliers of value-added wood products to South 
Korea. In 2015, South Korea purchased $1.6 billion CAD of value-added wood products, 
representing an increase of 31% over the previous year.

B.C. POSITION

• 7% of all commodity wood  
 product (lumber and panels)  
 imports by volume

• 14% of softwood lumber  
 imports by volume

• 1% of wood panel imports by  
 volume

EXPORT SALES

• 2015: 340,000 m3 of  
 commodity wood products  
 valued at $90 million (this  
 represents a 19% increase in  
 volume and a 22% increase in  
 value over the year before)

• 2016 (through Aug):  
 202,000 m3 valued at  
 $53 million

SOUTH KOREA

9 The Association of Southeast Asian Nations (ASEAN) includes Brunei, Cambodia, Indonesia, Laos, Malaysia, Myanmar  
 (Burma), the Philippines, Singapore, Thailand, and Vietnam.

B.C. SOFTWOOD LUMBER AND PANEL EXPORTS TO SOUTH KOREA
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Market Trends

• Desire for healthy housing – The media and public in South Korea continue to draw 
considerable attention to a condition believed to be caused from living and working 
in concrete buildings. Known as “sick house syndrome”, the condition is believed 
to cause atopic dermatitis (eczema). Because wood is seen as a natural, healthy 
alternative, single family homes and low density multi-family units are well positioned 
as a desirable option for affluent homebuyers. 

• Housing stimulus – Recent measures by government include lowering property 
sales taxes, easing property transfer taxes for multiple homeowners and dropping 
mortgage rates to historic lows.

• Stricter energy and sustainability standards – Korea’s building energy standard 
has been updated several times and wood continues to be viewed as an excellent 
building material. In particular, wood excels due to its insulative properties, which 
offer excellent energy efficiency in Korea’s hot summer/ cold winter climate. Wood 
has also been recognized as one of the building materials that helps reduce carbon 
emissions. However, it is not exactly clear how government standards will continue 
to evolve. Wood may face cost-competitiveness challenges as even stricter standards 
demand a level of wood-frame design and construction sophistication that does not 
currently exist in Korea. 

• Standards and certifications – Some new standards and certification requirements 
may hinder Canadian wood sales to South Korea. The Wood Quality Mark System 
(WQMS) requires every piece of imported wood for structural use – and every 
bundle of imported wood for decorative use – to have a Korean grade stamp. 
While the Korea Forest Service (KFS) has agreed to appoint the Canadian Lumber 
Standards Accreditation Board as the official accrediting body, Canada Wood and 
the APA (The Engineered Wood Association) remain in negotiations with the KFS for 
a similar certification agreement for engineered wood products. In addition, South 
Korea no longer accepts FSC and PEFC certification for wood pellets, which has 
caused exports from B.C. to soften.  

2015 was the midway point of a 10-year 
study to demonstrate that treated Canadian 
species comply and perform well in Korean 
environments. Results show that all treated 
specimens were free from fungi and termite 
attacks while controls were severely damaged. 
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Market Strategy

The market development strategy for South Korea continued to focus on the wood-frame 
construction sector. Long-term plans for Korea are to increase the share of single-family/
low-rise multi-family starts. South Korea’s highly educated population is seeking healthier 
living environments and alternatives to traditional rental agreements, which also supports 
the trend to increased use of wood in residential construction.

Efforts to expand the use of wood in high-value structural and non-structural applications, 
improve wood-frame building and design quality, and increase adoption of wood 
infill walls were key priority areas for the program in Korea. This included promoting 
“showcase” buildings − high-profile public or accessible private buildings like clubhouses 
and recreation facilities − that increase the profile of wood as a building material and 
highlight the potential for Canadian wood products. Training programs anchored these 
efforts and more content was delivered by local organizations as the local industry in 
South Korea becomes more familiar in working with wood.

The strategy continued to promote energy efficiency advantages as well as influence Korean 
government policies to align with those advantages. These efforts were undertaken in tandem 
with code development activities focused on multi-storey, multi-family building applications. 
With South Korea’s ambition to achieve Net-Zero standards in residential buildings by 2025, 
there is a significant opportunity to present energy efficient and environmentally friendly 
wood-frame construction solutions to Korean designers and builders.

As per capita incomes continue to increase in Korea, and more attention is paid to higher 
quality homes and finishing, opportunities may increase for B.C. value-added products 
and the strategy-supported efforts to increase B.C.’s market share in this segment.
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Canada Wood Group provides technological and quality control support

Canada Wood Korea provided technology transfer and quality assurance support for 
the first 38 of 141 houses in the Gapyeong Daljeon Rural Housing Complex project, 
the first wood-frame housing project of this scale in South Korea. The success of 
the project is expected to have a positive impact on the expansion of large-scale 
low-rise wood-frame housing developments in South Korea. 

South Korean government sets new energy efficiency targets; Canada Wood 
Group aligns training

Since adopting a building energy standard in 2004, the Korean Government has 
continued to revise and update its requirements for energy efficiency. Financial 
incentives and low-interest loans for projects encourage builders to meet energy 
efficiency targets. Additional policies that encourage the use of sustainable, 
environmentally friendly construction materials such as wood include The Long Life 
Housing Policy and the Low Carbon, Green Growth Act. 

In response to South Korea’s evolving energy and sustainability standards, Canada Wood 
Korea re-positioned its advanced builder training courses in 2015 to align with the policy 
changes. In 2015, 463 architects, designers and building professionals completed related 
training. The resulting technology transfer will allow South Korean builders to more 
easily meet new energy efficiency targets by using wood in their projects. 

Select Accomplishments
Field test of Canadian softwood 
concludes with positive results

When stricter standards for 
pressure treated wood products 
were implemented in 2012, it 
forced many treaters to switch 
from Canadian species to those 
from the US, Europe and New 
Zealand. Fortunately, an ongoing 
field stake test has yielded positive 
results for two of the most 
common Canadian wood species, 
white spruce and hemlock. The 
objective of this ten-year study, 
which began in 2010, is to 
demonstrate that CSA standards 
will comply and perform well in 
Korean environments. The 2015 
midway review showed that all 
treated specimens were free from 
fungi and termite attacks while the 
controls were severely damaged. 
As a result, South Korean 
scientists have recommended the 
revision of Korean standards.

Trainees in the advanced builder trainer courses get hands-on experience building with wood, which is seen as an 
environmentally friendly building material in South Korea. 

Canadian wood is exposed to the elements 
during a five-year field test to investigate the 
durability of treated Canadian softwood.
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Additional Accomplishments

• Fourteen training sessions, attended by 879 architects, builders, students and 
design professionals were held to provide hands-on experience in designing 
and working with B.C. species in a variety of applications. Training remains a 
priority for the market development program led by Canada Wood.

• Product and related building promotions reached more than 138,000 individuals 
in the target audiences of trade, professions, and consumers.

• Industry reported $4.5 million in sales leads for value-added products following 
tradeshows and other promotions supported by Canada Wood.

Industry association and 
government representatives 
negotiate resolution in favour of 
Canadian wood pellets

The wood pellet sector was 
subject to a non-tariff trade 
barrier that completely stopped 
Canadian exports to South Korea 
in 2015, after South Korean 
import regulations required new 
chain-of-custody documentation. 
Wood Pellet Association of 
Canada staff, with support 
from B.C. and Canadian federal 
government officials, were able 
to negotiate a resolution with 
senior South Korean government 
representatives that allowed 
shipments of Canadian pellet 
exports to resume.

A meeting of representatives at the Korea-Canada technical discussions related to standards and 
specifications of forest products.

Photo credit: Forest Products Association of Canada
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Market Overview

In 2015, low crude oil and other commodity prices helped expand India’s economy by 7.3%. Although India’s inflation rate fell to a decade 
low of 4.9%, the Reserve Bank of India cut interest rates four times to reduce borrowing costs and stimulate consumer spending.

Since taking office in 2014, Prime Minister Narendra Modi has continued to look for ways to grow the economy. With initiatives such as 
“Make in India”, the country continues to attract foreign investment into various industrial sectors, including the value-added wood sector. 
In 2016, the government also launched the “Housing for All 2022” program to address housing shortages in urban India. 

While India remains reliant on log imports, the nature of these imports has shifted towards softwoods. Myanmar’s self-imposed log 
export ban created opportunities for New Zealand which, in 2015, surpassed Malaysia to become the India’s largest log supplier. Indian 
manufacturers’ exposure to softwood logs over the past decade has created an opening for imported softwood lumber. 

Softwood lumber imports continue to grow, reaching a record 376,000 m3 in 2015. According to data from India Customs, the EU 
remains the largest supplier, followed by the US and Canada. According to Statistics Canada, shipments from B.C. increased 47% in 
2015 to an estimated 45,000 m3. 

INDIA

B.C. SOFTWOOD LUMBER AND PANEL EXPORTS TO INDIA

INDIA’S IMPORTS OF SAWN LUMBER
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Wood panel imports grew 5% to an estimated 588,000 m3 in 2015. Roughly 41% of imported panels were MDF, followed by plywood (32%) and 
particleboard (27%). Nearby countries such as Malaysia, Thailand, China, Indonesia and Vietnam continue to be the largest panel suppliers. 

As tropical hardwood log supplies continue to tighten, Indian importers are looking for new, cost effective wood suppliers – and are 
increasingly considering softwoods as an alternative to traditional materials. As a result, softwood lumber exports to India since 2010 
have increased considerably. 

India has recently removed all import permits for wood products, which will help exporting countries establish market presence, and long-
term economic indicators remain positive, a trend that suggests increased consumption of wood products in the years ahead.

Market Trends

• Filling homes with wood products – India’s developing economy coupled with the country’s growing demographic dividend continues to 
create more wealth. Since doubling in the past decade, India’s GDP per capita continues to grow leading to a rise in affluence. With the 
government’s initiatives to boost commercial and residential development, more residential construction activity is expected. Although 
homes are unlikely to be built with wood, past observations suggest consumers will outfit their homes with wood furnishings such as 
windows, doors, furniture, floors and decorations. 

• Selling wood furniture online – The growing online furniture retail segment in India provides potential opportunities for B.C. softwood. 
As production runs become larger and designs move to a national scale, supply certainty becomes more important. Species from B.C. 
provide supply certainty and predictable properties for mass production when compared to the mix of hardwood currently used.

• Willingness of manufacturers to experiment with softwood – Product trials are emerging as a critical and highly successful means to engage 
with and motivate Indian manufacturers to try Canadian species, and then convert existing or new production to Canadian species. Several 
successful product trials have been delivered by the India team and commercial orders resulting from these trials continue to expand.

Market Strategy

The rapid opening of a market for softwood products in India presents a unique 
opportunity to position B.C. as a reliable supplier of fibre from sustainable sources. This, 
combined with India’s growing consumption of wood products, reinforces the need for 
a strong push for Canadian products in the market. The office in India is a collaborative 
operation managed by FII and works in conjunction with Canada Wood and NRCan to 
open the market and expand opportunities for the B.C. industry. The India team continued 
to pursue research activities to stay abreast of the country’s dynamic supply-demand 
scenario, particularly the increasing appetite for lumber over logs, and the growing 
willingness by manufacturers to consider softwoods for their products.

To help grow the demand for Canadian species, the India team works to create momentum by 
encouraging product trials using B.C. wood species. These trials have shown great potential as 
a vehicle to encourage local manufacturers to try Canadian wood in their manufacturing and 
have directly resulted in commercial sales leads and product sourcing from Canada. Education 
seminars and workshops created additional momentum by targeting groups of importers, 
builders, developers and manufacturers, as well as the architects and designer communities.

Under the market development strategy, participation at industry trade shows and seminars 
continued to enhance promotion efforts for “Canadian Wood”. In particular, The team 
continued to support Canadian suppliers at a number of Indian trade shows by delivering 
programs designed to enhance participant’s knowledge of the Indian market and the 
manufacturing community. Branding and promotional activities associated with these efforts 
included distributing species factsheets and guides, as well as ongoing maintenance of the 
Canadian Wood website. With enhanced support from the B.C. Government and industry, the 
team is moving to broaden the reach of market development activities by establishing a new 
presence in north and south India by opening additional offices.

Strategic engagement with government will also support efforts in India. FII worked 
closely with the B.C. Trade and Investment representatives (co-located in the FII India 
office) and with the Canadian High Commission and Consulates to build strong networks 
with government influencers. In addition, FII advanced relations with Export Development 
Canada in India to link their export programs where appropriate. 

B.C. POSITION

• 5% of all commodity wood  
 product (lumber and panels)  
 imports by volume

• 12% of softwood lumber  
 imports by volume

EXPORT SALES

• 2015: 45,000 m3 of  
 commodity wood products  
 valued at $11 million (this  
 represents a 48% increase in  
 volume and a 38% increase in  
 value over the year before)

• 2016 (through Aug):  
 16,544 m3 valued at  
 $4.4 million
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Canadian Wood branding was highly visible 
on promotional materials and signage at 
Mumbai Wood, one of India’s largest wood 
product trade shows. 

FII India donated wood to be used at a 
machining demonstration at the Weining 
booth, providing an opportunity to highlight 
the machinability of Canadian species.

The Canada Pavilion (top) featured booths from several B.C. 
companies, while the FII India booth (bottom) highlighted 
various applications using Canadian wood at IndiaWood 2016.

A gazebo made from western red 
cedar was displayed outside the 
exhibition hall at IndiaWood 2016 in 
Bengaluru. 

Peter Bradfield, FII India Technical 
Advisor, conducts an interactive 
seminar on wood use in architecture 
at IndiaWood 2016.

Promotional efforts on display at India’s largest exhibitions and tradeshows 

MUMBAI WOOD 
In October, 2015 FII India participated in Mumbai Wood to showcase the versatility 
of Canadian wood species. The FII India booth featured lumber samples, product 
applications and finished products. “Canadian Wood” received extensive on-site 
branding through exclusive logo presence on entryways, lanyards given to each 
visitor and visitor bags containing collateral on Canadian Wood. 

INDIA WOOD 
In February, 2016, FII India participated in IndiaWood 2016. Held in Bengaluru, 
IndiaWood is the largest annual wood products tradeshow in the country. To 
highlight the versatility and aesthetics of Canadian wood, FII India and B.C. 
companies created several “experience zones”. The first, a full-size gazebo made 
of western red cedar, was installed outside the exhibition hall to promote western 
red cedar for exterior and outdoor applications. The second, the Canada Pavilion – a 
customized 126 m2 indoor booth – featured interactive audio-visual kiosks, product 
applications created by southern Indian manufacturers and a lumber wall featuring 
various lumber grades and sizes. Douglas fir and yellow cedar was donated to 
Michael Weinig AG, a leading manufacturer of solid wood machinery. The wood not 
only showcased the machinery, but also highlighted the machinability of Canadian 
species, increasing its visibility at the tradeshow. 

In addition to a booth presence, FII India also delivered an informational seminar 
during IndiaWood to a group of 120 practicing architects from across the country.

Select Accomplishments
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Yellow cedar laminated door jamb 
produced by Soundarya Decorators 
through product trials.

Western hemlock sofa and chair manufactured by Abbas 
through product trials. 

Douglas fir bed and wardrobe manufactured by 
SLV Furniture through product trials.

Minister Michael de Jong and staff of FII India and Canada Wood at the FII India office in Mumbai. 

SPF bunk bed manufactured by SLV Furniture 
through product trials.

Indian manufacturers’ willingness to experiment with Canadian species 
continues to grow

Various wood product manufacturers have successfully experimented with B.C. and 
Canadian wood species through FII-led product trials using wood samples provided 
by the forest industry and Canada Wood. As a result of product trials, several 
containers of Canadian wood have been ordered by Indian companies, including 
Kelachandra Architectural Products, SLV Furniture, Soundarya Decorators, and 
Abbas, a door and furniture manufacturer.

Highlighting Canada’s 
sustainably managed forests 
at the 2015 Green Building 
Congress Tradeshow

In November, 2015 FII India 
participated in a three day event in 
Gandhinagar to highlight B.C. and 
Canada as a trusted source for 
certified (PEFC/FSC) solid wood 
lumber sourced from sustainably 
managed forests. FII India’s 
customized 36 m2 booth space 
attracted architects, green building 
consultants, turnkey contractors, 
builders, developers and end-
use manufacturers. Visitors 
were exposed to the versatility 
of B.C. species through product 
applications, lumber samples and 
technical information. 

Building relationships and 
commercial activity through 
“Explore Business Opportunities 
with Canadian Wood” event

FII India hosted a networking event 
“Explore Business Opportunities 
with Canadian Wood” in December 
at the FII display centre in Mumbai, 
with B.C. Minister of Finance 
Michael de Jong as the guest of 
honour. The event attracted 35 
attendees including architects, 
contractors, carpenters and other 
woodworking professionals from 
Mumbai who engaged ideas and 
developed new relationships. 
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Strong communications, promotion and outreach strategy continues to bring 
Canada to the forefront

FII India staff continue to develop marketing material targeting audiences in 
different regions of India. Advertisements raise the profile of Canadian lumber 
with manufacturers, while on-site collateral at trade shows increases awareness 
of Canadian species at some of the largest wood product events in the country. 
Other communications materials include an educational tool kit, wood promotional 
gifts, infographics for World Wood Day, and email campaigns delivering targeted 
messaging about SPF to furniture manufacturers.

In addition, FII India has leveraged opportunities to increase exposure of Canadian 
wood through articles prepared for trade and mainline publications. 

Full page advertisement in Wood News 
Magazine informing readers of FII India’s 
presence at the upcoming Mumbai Wood 
tradeshow. 

Full page advertisement in Architectural Digest 
magazine catering to architects and interior designers.

An FII India-branded design toolkit for architects and end-use manufacturers highlighting the variety and 
properties of Canadian species.

E-mailers designed to inform end-use 
manufacturers about the use of SPF in 
upholstered furniture. 

Infographic and microsite developed for World 
Wood Day.
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Delegates assess wood products in the lumber 
yard at Pyramid Timber Associates Pvt. Ltd.

2016 India Trade Mission  

In May and June, 2016 
representatives from FII, Natural 
Resources Canada and the B.C. 
forest industry undertook a six-
day trade mission across India to 
identify opportunities for Canadian 
wood products, meet with Indian 
buyers and build relationships with 
key wood product manufacturers. 

Organized by FII India staff in 
Mumbai and led by Tim Sheldan, 
FII’s Board Chair (and Deputy 
Minister of Forests, Lands and 
Natural Resource Operations 
for the Province of B.C.), the 
15-person delegation included 
Glenn Mason, Assistant Deputy 
Minister for Natural Resources 
Canada and senior executives 
from Canada Wood Group, Canfor, 
West Fraser, Western Forest 
Products, Tolko, and Coast Clear 
Wood. The mission program 
included site visits to wood 
product manufacturers in Mumbai, 
Chennai, Bangalore and Mysore.

The Canadian delegation visited 9 Wooden Homes, a builder of SPF wood homes.

Chris McIver, VP Sales and Marketing, West Fraser; Tim Sheldan, Deputy Minister, Forests Lands and 
Natural Resource Operations; and Chris Pierce, Japan Sales Manager, Western Forest Products inspect 
wooden door products at Pyramid Timber during the 2016 trade mission to India.
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Additional Accomplishments

• Added 736 new contacts to the FII India and its industry partners’ database of 
key buyers and influencers in the market. 

• Delivered 13 education seminars throughout the year.

• Completed 12 product trials, of which 50% resulted orders of Canadian species 
on a commercial basis. Canada Wood and its industry partners contributed the 
wood being used for product trials and promotional activities.

• Delivered, jointly with the Canadian High Commission, three seminars in India 
to promote Canadian wood species and their opportunities for use in India, and 
to highlight Canada’s sustainable forest management practices. The sessions 
targeted importers, specifiers, end users and real estate developers.

• Developed and delivered an online campaign to celebrate World Wood Day. 
Engagement channels included Facebook ads, google AdWords campaign – 
targeting top 30 architecture, design, and real estate websites – and e-mailers 
to a pre-selected database.
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WOOD FIRST PROGRAM

OVERVIEW

The Wood First program focuses on advancing wood use and innovative wood 
construction technologies in the province, and establishing B.C. as a showcase for 
forest products in construction, interior design, and daily living. The scope includes both 
residential and non-residential buildings.

Planning and delivery of the Wood First program is a collaborative effort involving the 
building construction industry and the forest industry. The Wood First program focuses on:

• raising awareness of the province as a world leader in advanced wood construction 
and design;

• advancing the use of wood building systems and technologies; and

• encouraging a robust valued-added sector in B.C., through enhanced capacity and 
competitiveness.

Many of the activities in the Wood First program are delivered by third-party organizations 
under a cost-sharing framework that relies partially on contributions from industry and 
the federal government of Canada. Cost-sharing rules are set by FII’s Board of Directors. 
Organizations receive funding from FII through an annual competitive Call for Proposals.

STRATEGY

The Wood First program involves: identifying opportunities and barriers to advance wood 
use; conducting research and innovation; delivering education and skills development; 
marketing, promotion and outreach; and strengthening manufacturing capability. Particular 
emphasis is placed on activities specific to the needs of developers, builders, assemblers, 
and installers to develop understanding of the benefits and appropriate uses of wood; and 
to enhance the understanding of building and fire officials regarding the application of new 
mass timber and hybrid building systems. FII also supports activities that help small and 
medium-sized manufacturers improve their production, marketing and business processes - 
and thus, competitiveness. The emphasis is on company-specific projects.   

Specific activities will include promoting the inaugural Wood Week (February 23-  
March 6, 2017), advancing learnings from the pre-construction and construction phase 
of the 18-story mass timber hybrid Brock Commons building, and assessing barriers to 
innovation in the construction procurement process.
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SELECT ACCOMPLISHMENTS 

Supporting value-added SMEs through education and skills 
development

FII investments directed toward education and skills development provide assistance to 
value-added manufacturers by helping them improve their business and manufacturing 
processes, reduce costs and increase productivity. In 2015/16, over 5,500 people 
participated in workshops, webinars and training sessions designed to build skills in the 
areas of business, marketing, design and new technology developments. 

Extensive industry research and consultation took place to ensure the needs of industry, 
specifically SMEs, were being met. As a result of this type of research, workshops, 
seminars, courses and webinars were delivered by FPInnovations, UBC’s Centre for 
Advanced Wood Processing (CAWP), BC Wood and WoodWORKS! BC.

FPInnovations conducted company-specific projects, including but not limited to, testing 
composite products for formaldehyde emissions, heat treatment of wood fibres, annual 
kiln re-certification and temperature probe verification, value stream mapping of new 
machine centre, moulder training, layout/equipment justification, and job relations training. 
FPInnovations also offered webinars – an alternative to traditional training that SMEs do 
not often have the resources to attend. Webinar topics included tall buildings, seismic 
performance of wood buildings, prefabricated and modular building housing trends, and 
environmental product declarations, among others.

UBC’s Centre of Advanced Wood Processing CAWP also delivered workshops and 
seminars to help businesses improve their operations or to take advantage of emerging 
product opportunities. Workshops and seminar topics included designing and fabricating 
contemporary timber structures; incorporating traditional Japanese wood building 
concepts into innovative, modern timber structures; renovating with prefabricated timber 
elements; integrated design building; and timber-concrete composite solutions.

BC Wood delivered several workshops focused in a number of topic areas. Marketing and 
business development workshops were delivered to help SMEs understand the Canadian 
brand, how to identify target audiences, how to conduct SWOT (strength, weaknesses, 
opportunities and threats) analysis, how to market using digital media, and how to develop 
promotional strategies. 

MARKET AND 
BUSINESS 
INTELLIGENCE 
SURVEY

FPInnovations conducted a series 
of surveys of B.C. small and 
medium-sized manufacturers to 
assess business and operational 
needs. The top three insights from 
key survey questions include:

“What market and business 
intelligence topics would help 
your business succeed?” 

1. Marketing
2. Business development – 

business finance
3. Exporting to new markets

“What manufacturing knowledge 
topics would help your business 
succeed?” 

1. Continuous improvement 
techniques

2. Employee engagement 
practices

3. Production flow 
optimization

“What specific equipment best 
practices operation topics would 
help your business succeed?” 

1. Finishing techniques and 
spray equipment

2. CNC optimization
3. Packaging

Pursuing a consultative 
approach to program design 
and delivery, market research 
such as this facilitates the 
development of company-specific 
projects that lead to improved 
manufacturing capabilities. See, 
Supporting value-added SMEs 
through education and skills 
development for more details. 

By attending workshops and seminars delivered by Wood First-funded programs, SMEs can build improved 
manufacturing capabilities, take advantage of construction trends and increase their competitive position in the 
marketplace.  
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Understanding opportunities and barriers to prefabrication 
of wood buildings

Because of issues around densification and urbanization, communities and builders are 
increasingly under pressure to create better-performing buildings, reduce construction 
waste and meet time and budget constraints. 

FPInnovations undertook an industry survey to better assess the opportunities and 
barriers related to market acceptance of prefabrication. The survey identified the following 
opportunities for prefabricated buildings:

• Prefabrication creates high-quality buildings
• Prefabrication is good for the economy
• Prefabrication can provide steady employment
• Opportunities for prefabrication currently exist in the marketplace
• Some production capabilities are in place

Prefabrication can help deliver buildings that meet these criteria; however, at 
present, prefabrication is not being used to its fullest potential. Results suggest that 
by taking action in certain areas, industry and/or government can increase adoption 
of prefabrication. Actions include promoting innovation, improving products through 
research, promoting best practices, providing guidance, and generally supporting the 
prefabrication industry.

Showcasing wood and B.C. innovation: the Brock Commons 
Education and Outreach Centre

The Brock Commons student residence is a first of its kind tall wood building under 
construction at the University of British Columbia. The building is scheduled to be finished 
in the summer of 2017 and will house approximately 400 students. 

Funded by FII, the UBC Brock Commons Education and Outreach Centre was opened 
in the spring of 2016 adjacent to the construction site. It serves as a research and 
information hub where visitors from across the globe can learn about the design and 
construction of the project. It includes scale models, examples of innovative wood 
products used in construction, as well as information on mass timber products, 
wood design, and building with wood. As of September, 2016, the centre had hosted 
approximately 800 visitors including architects, engineers, construction and real estate 
developers, forest industry representatives, academics, government representatives and 
trade associations from Canada, the US, Singapore, Norway, Germany, Austria, India, 
Japan, Italy and Australia. The Education and Outreach Centre will remain open until 
February, 2017. 

Brock Commons Phase 1 is an innovative tall 
wood hybrid building under construction at 
the University of British Columbia. The wood 
structure was completed less than 70 days 
after the prefabricated components arrived on 
site, approximately four months faster than a 
typical project of this size. 

The Brock Commons Education and Outreach 
Centre included scale models and examples of 
innovative wood products used in construction.

Presentations were given by representatives from 
UBC, the building project design and construction 
teams, WoodWORKS! BC, FII and other 
organizations at the Brock Commons Education 
and Outreach Centre located next to the Brock 
Commons project at UBC.

A group of Chinese developers from the Shanghai 
Jinqiao Export Processing Zone Development 
Co. Ltd. expressed interest in the latest wood 
technologies and wood in construction applications 
during a tour of the Education and Outreach Centre.
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Optimizing material usage and assessing innovative systems: 

Investigation of Fire Performance of CLT Manufactured with Thin Laminates

To optimize material usage and lower manufacturing costs, North American producers have 
begun to manufacture CLT using thin laminations – those ranging from 19 to 25 millimetres 
in thickness. This may limit the applicability of some design provisions derived and validated 
using CLT with 35 millimetre laminations. To address a lack of consistency in charring 
models based on different lamination thicknesses, FPInnovations conducted a series of fire 
tests to evaluate and document the impact on the charring rate of using thin laminations.
 
Fire-Resistance of Timber-Concrete Composite Floor using Laminated Veneer Lumber

For mass timber floor systems to span long distances and meet performance 
expectations around vibration and acoustic criteria in midrise and taller wood buildings, 
timber-concrete composite floors would be a practical option. The fire behaviour of a 
series of hybrid systems have been tested by FPInnovations to the 2-hour fire resistance 
rating currently required for floor separations. The latest test on an LVL-concrete 
assembly proved again that these types of systems perform significantly greater than the 
required rating.

ADDITIONAL SELECT ACCOMPLISHMENTS

• The Canadian Wood Council’s WoodWORKS! BC program converted 41 projects in 
B.C. from other construction materials to wood. The value of additional wood used 
totaled roughly $35.1 million.

• UBC’s Centre for Advanced Wood Processing Outside the Box Networking and 
Meeting Series continues to grow in popularity. 200 members networked and shared 
project information in nine meetings throughout the year. Meetings addressed a 
range of topics including future of the forestry industry, reclaiming and reusing 
waste wood, making bent plywood furniture, use of non-CNC machinery and lessons 
learned from European building tours to Italy, Austria and Germany

• Over the last five years, and as part of the Zero Waste Challenge, Metro Vancouver 
has initiated several projects aimed at diverting wood waste generated by 
municipalities and exploring alternative uses for this salvaged wood. For example, 
CAWP’s Maximizing Value Recovery of Recycled Wood in Metro Vancouver tested 
panel products made from reclaimed wood waste. CAWP subjected these panel 
products to various performance tests and then “field tested” them to gather 
feedback from industry and the public. 

• Seminars delivered by WoodWORKS! BC varied in size, the largest of which included 
over 200 participants. To help increase wood consumption in non-residential, multi-
family and multi-storey construction across Canada, WoodWORKS! BC delivered 
training seminars to building officials, technical advisors, general contractors, 
designers, builders, and other construction decision makers. Topics included, but 
were not limited to, the National Building Code, fire safety, mid-rise in B.C. and 
durability.

• Several case studies have been completed to highlight the innovative Brock 
Commons project including Brock Commons Phase 1 - Overview; Brock Commons 
Phase 1 - Code Compliance; and Brock Commons Phase 1 - Design Modelling. These 
and other case studies are freely available on the recently updated naturally:wood 
website (www.naturallywood.com). 

• All Wood First-funded research can be found on www.bcfii.ca. 

Completed in 2015, Fire Resistance of Long 
Span Composite Wood-Concrete Floor 
Systems is one example of the research 
produced by FII and its partners in an effort to 
advance wood products and building systems 
technology in B.C.
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MARKET OUTREACH PROGRAM

OVERVIEW

Market Outreach works to expand opportunities for B.C. forest products by positioning 
wood as an environmentally-friendly, preferred building material, and by highlighting 
B.C. as a reliable supplier of quality products from sustainably-managed forests.  These 
activities create a solid foundation for answering the questions, “Why wood?” and “Why 
wood from B.C.?” – upon which many of the market development investments and 
activities of FII and industry are based.

The program focuses on taking advantage of two significant trends in the marketplace – 
the emerging recognition of wood products as renewable and sustainable, and increasing 
demands for forest products that are produced in an environmentally-responsible manner. 
While individual firms and their trade associations do a good job of telling customers 
about the physical attributes of specific product lines and how they can be used, the 
Market Outreach program provides audiences with factual, consistent and credible 
information about the environmental parameters of B.C.’s forest products and the forest 
practices that underlie their production. Specifically, the program:

• provides information regarding B.C. forest practices and products to architects, 
engineers, developers and builders, foreign government regulators, importers, and to 
a limited extent, consumers;

• champions science- and fact-based approaches to document B.C.’s forest practices, 
and the merits of wood-based construction technologies in the context of mitigating 
climate change and adopting green building standards;

• collaborates with forest sector stakeholders to encourage consistent and compelling 
messages about product and building innovations and reducing environmental 
impacts; and

• monitors and advocates for codes, standards and policies that recognize the merits 
of wood and B.C. forest products.

STRATEGY

Through naturally:wood - a distinctly branded information resource - FII provides digital 
and printed, fact-based information on the performance and environmental merits of 
wood as well as the advancement of wood use, featuring products and buildings from the 
forests of B.C. This includes information on wood species, manufacturers, wood products, 
building systems and various aspects of sustainable forest management. Naturally:wood 
content is commercially neutral and underpins messaging delivered by companies and 
industry associations.

In China and India, messaging around B.C. and Canada’s environmental reputation is 
delivered through FII’s subsidiaries offices in Shanghai, Beijing and Mumbai, as well as 
through partnerships with organizations such as BC Wood, WoodWorks BC, the Canada 
Wood Group and the Canadian Embassies and Consulates.

FII also works with the Softwood Lumber Board to deliver the reThink Wood campaign in 
the United States. This focused and strategic messaging program encourages architects, 
engineers and developers to “rethink” misconceptions and myths regarding softwood use, 
as well as promotes the overarching economic, environmental and societal benefits of 
softwood lumber products, particularly in the context of building in mid-rise and non-
residential applications.
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SELECT ACCOMPLISHMENTS 

Market monitoring and advocacy

FII proactively monitors, and works with government and industry stakeholders to engage 
on, environmental and forestry-related issues that may limit market access or acceptance 
of B.C. forest products.

Promoting market access for pellets in the Netherlands

Since 2015, FII’s Market Outreach Program has worked collaboratively with the pellet 
sector to ensure that B.C. and Canada’s biomass feedstock is recognized by authorities 
and utilities in the Netherlands  to meet sustainability requirements (through the 
Netherlands Sustainability Criteria) for co-fired electrical generation.

As part of these efforts, FII, in conjunction the Wood Pellet Association of Canada, Natural 
Resources Canada and the B.C. Ministry of Forests, Lands and Natural Resource Operations, 
hosted a delegation from the Government of The Netherlands’ Ministry of Economic Affairs 
in support of Dutch efforts to develop sustainability criteria for biomass. The mission to 
Prince George highlighted B.C’s sustainable forest management and included stops at 
forestry operations, a forest nursery, pellet mills, a sawmill, and pulp mills. 

Collaborating to deliver the Forest in Mind Program

FII is active in the Canadian Council of Forest Minister’s Forest in Mind Program and 
manages the program’s communication deliverables, including website, video and 
factsheets. In 2016, traffic to www.sfmcanada.org increased 63%, document downloads 
increased 29% (over 4,000 total downloads), and views to the Sustainable Forest 
Management Canada YouTube channel increased 29%. 

Delegation from the Netherlands in Prince George, June 2016. Photo credit: naturally:wood
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Market communications: positioning B.C. forests and  
forest products 

Good relationships and customer confidence in environmental safeguards matter, and on 
these counts, Canada and B.C.’s forestry management practices are held in high regard 
by international customers and scientists alike. In fact, a biennial study (most recently 
completed in 2016) indicated that in terms of environmental reputation, 96% of customers 
believe that choosing products from Canada (which, in large part, includes B.C.) is a good 
choice for the environment.10 A scientific study comparing forestry regulations against 
certification standards and how Canada (B.C.) ranks against other jurisdictions concluded 
that, “On the whole, Canada ranks highly in terms of the forest management legal 
framework’s comprehensiveness when it relates to public forests…”11 

Championing B.C. forests, forest products and building systems

With our partners from industry and together with associations such as the Canada Wood 
Group, FII hosted several international delegations in 2016, including groups from China, 
Sweden, the Netherlands and Japan. 

Market communications: growing demand for wood

Innovative new technologies and building systems have enabled longer wood spans, 
taller walls and higher buildings, and continue to expand the possibilities for wood use in 
construction. 

Communications activities addressed the latest building trends including emerging mass 
timber and hybrid building system technologies, taller wood buildings, and opportunities 
in non-residential construction. Highlighting wood and hybrid projects, such as UBC’s 
new mass-timber hybrid student residence, along with over 60 buildings throughout B.C. 
helped showcase B.C. wood products and building expertise.

10 Data Source: Leger -The Research Intelligence Group. “Analysis of Market Acceptance Issues,” March 2016.
11 Data Source: Indufor – Examining the Linkage Between Forest Regulation and Forest Certification Around the World,   
 May 2016.

In September, 2015 Canada Wood 
organized a tour for textbook 
publisher Teikoku Shoiin to 
develop a feature on Canadian 
forest products. Teikoku Shoiin 
has the largest market share of 
school textbooks for Japanese 
elementary, junior and senior high 
schools. The tour to B.C. helped in 
the development of a feature on 
Canadian forestry as Canada is a 
major supplier of forest products 
to the Japanese market. The tour 
included visits to Mitsui Homes 
Canada, residential job sites, a 
seedling nursery and harvest block, 
and a Coastal B.C. sawmill. The 
curriculum will help build positive 
awareness in Japan around Canada 
as supplier of sustainably harvested 
forest products. 

Brock Commons is pioneering recent advances in mass timber hybrid products and building techniques, 
demonstrating that wood is a viable material for high-rise applications.
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Supporting industry through naturally:wood

FII recorded over 40,000 site visits to naturallywood.com with the number of publication 
downloads increasing 20% over the previous year. 

Viewership of naturally:wood’s YouTube channel increased. As of Fall 2016, top videos 
viewed include: Brock Commons Time Lapse - UBC Tall Wood Building, ‘Introducing CLT to 
North America’ and ‘The Design, Fabrication and Wood Construction of the Richmond Oval’. 

Naturally:wood also had a presence at five B.C.-based tradeshows – four more than in 
2015 – increasing in-person engagement with architects, engineers and designers.

Naturally:wood Supplier Directory 

The naturallywood.com Supplier Directory helps connect B.C. wood product 
manufacturers with local and global buyers. The directory profiles approximately 500 
B.C. manufacturers offering a wide variety of commodity and specialized wood products 
including dimensional lumber, engineered and mass timber, furniture, doors, windows, 
pulp, paper and pellets. As part of its market development efforts, FII understands the 
importance of helping B.C. companies connect with new customers and, for this reason, 
tracks activity in the directory. In 2015, the naturallywood.com Supplier Directory enabled 
11,000 supplier searches and points of contact.  

Profiling B.C.’s leadership in wood use

The naturallywood.com Project Gallery profiles nearly 70 projects, from civic buildings 
including libraries, community centres and arenas to provincial buildings such as schools 
and health care facilities. 

The most viewed profiles include the Salt Spring Island Public Library, the Vancouver 
Island University Cowichan Campus in Duncan and the Thompson Rivers University in 
Kamloops, B.C. 

Because the private sector is also increasingly selecting wood for commercial, mixed-
use or mid-rise structures, the project gallery not only helps position B.C. as a leader in 
development and use of wood materials and building systems, but generates demand for 
our products and expertise in B.C., across Canada and abroad. 

The naturally:wood website provides 
information on B.C. forest products and the 
province’s sustainably managed forests. 

The Salt Spring Island Library is featured in 
the recently updated naturally:wood project 
gallery (www.naturallywood.com/project-
gallery).

FII participates in events and tradeshows 
under the naturally:wood brand to promote 
B.C. forest products and the province’s 
sustainable forest management practices. 
Signage and building models were on 
display at the Architectural Institute of B.C. 
Tradeshow, held in Vancouver.
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INDUSTRY RESOURCES

FII collaborates with forest industry associations and government to develop materials and 
tools to promote B.C.’s forest products and sustainable forest practices internationally.

MARKET AND TECHNICAL RESEARCH

To remain competitive in a dynamic global environment, industry benefits from access 
to timely market research. Our corporate website (www.bcfii.ca) includes an extensive 
library of research on major and emerging geographic and sector markets, including:

• Trend data and statistics - monthly sales and annual trend data, including Annual 
Trend Analysis in Export Markets for B.C. Forest Products

• Research by market – various market intelligence reports that is specific to particular 
geographic markets including the US, China, Japan, India and Southeast Asia.

• Indian Furniture Market Report 
• Forest Products Market Analysis: United States 
• South East Asia Strategic Review
• China Remanufacturing Study

Publication Date: April 2007

 Forest Products 
Market Analysis:

U n i t e d  S t a t e s

BC INDUSTRY USE ONLY

 

 

 

 

 

 

South East Asia Strategic Review 

March 2015 

 

A Review of four emerging wood products markets in South East Asia; Vietnam, 
Thailand, Philippines, and Indonesia  

 

 

 

Forestry Innovation Investment (FII) does not make any representation or warranty to any person or entity as to the 
accuracy, correctness or completeness of the information, data or of any analysis thereof contained in this Report, 
or any other recommendation, representation or warranty whatsoever concerning this Report. This Report is 
designed to provide accurate, authoritative information but it is not intended to provide professional advice. If such 
advice is sought, then services of an appropriate professional should be retained for this purpose. Any other person 
or entity consulting this Report is responsible for its own due diligence with the respect to the matters covered in 
the Report. Therefore, FII is not responsible and cannot be held liable for any reliance by any person or entity upon 
any of the contents of this Report. 

 

 

 

 

 

China Remanufacturing Industry Study 

March 2015 

 

A strategic review of the potential use of Canadian wood in the Chinese 
remanufacturing industry 

 

Forestry Innovation Investment (FII) does not make any representation or warranty to any person or entity as to the 
accuracy, correctness or completeness of the information, data or of any analysis thereof contained in this Report, 
or any other recommendation, representation or warranty whatsoever concerning this Report. This Report is 
designed to provide accurate, authoritative information but it is not intended to provide professional advice. If such 
advice is sought, then services of an appropriate professional should be retained for this purpose. Any other person 
or entity consulting this Report is responsible for its own due diligence with the respect to the matters covered in 
the Report. Therefore, FII is not responsible and cannot be held liable for any reliance by any person or entity upon 
any of the contents of this Report. 

Trend Analysis 2014  
 

 
 

BC Trend Analysis in  
Export Markets, Fall 2015 
British Columbia Forest Products 
 

Prepared for Forestry Innovation Investment 
By Business Intelligence Group, FPInnovations 

October 2015 

 

FPInnovations 
2665 East Mall  
Vancouver, BC V6T 1Z4 
 
 
 

Tel: 604-224-3221 
Fax: 604-222-5690 
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EXPORT GUIDES

Demand for B.C. wood products in China and India has been growing in recent years. 
In response to this, FII has published export guides that cover import regulations, 
trade finance, and other key issues, helping potential exporters plan and manage their 
expansion into these markets.  

IMAGE AND VIDEO LIBRARIES

Our image and video libraries contain a wide range of digital assets. With nearly 3,000 
images and over 30 videos, we offer a range of visuals featuring B.C. forests, forestry 
activities, wood products, manufacturing processes, wood buildings, and innovative uses 
of wood products.

PROMOTING B.C. WOOD PRODUCTS

A product of FII, naturallywood.com is a comprehensive information resource that brings 
together the latest, most reliable data about wood performance, green building and life cycle 
assessment, as well as B.C.’s wide variety of forest products, manufacturers, sustainable 
forest practices, forest certification, wood products, and more. Resources include:

• Technical/environmental research – data on B.C. species, forest products, 
manufacturing processes, as well as tracking of environmental trends such as green 
building, life cycle analysis and carbon accounting. 

• Customer Market Acceptance Research
• Fire Resistance of Long Span Composite Wood-Concrete Floor Systems 
• Advanced Methods of Encapsulation

 
 

2016 Customer Market Acceptance Research 
EXECUTIVE SUMMARY 

Leger: The Research Intelligence Group was commissioned by the Forest Products Association 
of Canada (FPAC) with Forestry Innovation Investment’s support, to conduct a biennial study at 
the executive level of pulp, paper and wood buying companies in several countries regarding 
their perceptions of forest products and environmental issues.

A telephone survey was conducted in the fall of 2015 with 185 professionals working at the 
executive level of their company in nine (9) different countries (United States, Germany, the 
Netherlands, United Kingdom, Italy, China, Japan, Korea and India). 

 
Figure 1:  Distribution of respondents

Forest product supplier: Canada is still #1!

• As a supplier of forest products, Canada has the best reputation in terms of environmental
practices and reputation. This confirms the findings of a similar study conducted two 
years ago.

Canadian wood forest products stand out from the competition because of theirquality

• The professionals surveyed said that they appreciate Canadian wood forest products 
because of their quality, followed by sustainability, abundance and availability.

• Moreover, they positively perceive Canadian suppliers in terms of forest management
reputation. More specifically, 97% of those that expressed an opinion, have a positive
impression of how Canadian forests are managed.

• Their perception of British Columbia’s forest management was similarly extremely positive.
B.C.’s score was highest among North American, Chinese, Japanese and Korean 
companies.

• The professionals surveyed also positively evaluate Canada’s performance on
environmental issues. The most positively perceived attributes are related to legality 
assurance and forest management practices.

FPInnovations ─ Report Title 1 
 

Advanced Methods of Encapsulation 
March 2015 

By: 

Lindsay Osborne, M.A.Sc, Scientist, Advanced Building Systems 
Audrey Roy-Poirier, M.Sc., Research Officer, Fire Safety Group, National Research Council Canada 
 
 

CONFIDENTIAL 

Forestry Innovation Investment  
1200 – 1130 W Pender Street 
Vancouver, BC V6E 4A4 

 

fpinnovations.ca 

NRC 

FPInnovations ─ Report Title 1 
 

Fire Resistance of Long Span Composite 
Wood-Concrete Floor Systems 
March 2015 

By: 

Lindsay Osborne, M.A.Sc, Scientist, Advanced Building Systems 
 
 
 

CONFIDENTIAL 

Forestry Innovation Investment  
1200 – 1130 W Pender Street 
Vancouver, BC V6E 4A4 

 

fpinnovations.ca 

NRC 

• Brock Commons Factsheet
• Forests, Wood & Carbon Factsheet
• SFM in B.C. Factsheet
• Buyers Guide 
• WIDC case study
• Mid-rise case study
• Wood in Higher Education case study
• Brock Commons Time-lapse video
• Brock Commons Overview video

• Brock Commons Case studies
 (Overview; Design Modelling and Code 

Compliance)
• Naturally:wood: A Comprehensive 

Information Resource
• Westbrook Community Centre Project 

Profile
• Pacific Autism Centre Project Profile
• Nanaimo Regional General Hospital 

Emergency Department
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s h o w c a s i n g  b r i t i s h  c o l u m b i a’s  e x p e r t i s e  i n  ta l l  w o o d  b u i l d i n g  d e s i g n  a n d  c o n st r u c t i o n

WOOD INNOVATION & DESIGN CENTRE

t h e  e x pa n s i o n  o f  m i d - r i s e  w o o d - f r a m e  r e s i d e n t i a l  d e s i g n  a c r o s s  t h e  p r o v i n c e

MID-RISE WOOD-FRAME RESIDENTIAL CONSTRUCTION IN B.C.

150210 FII MID_RISE.indd   1 2015-02-10   2:32 PM

Over 20 case studies including:

• UBC Brock Commons Pre-Construction Overview
• Wood Innovation and Design Centre
• Mid-Rise Wood-Frame Construction in B.C.
• Wood in Healthcare
• Wood in Education

B.C. project gallery:

Featuring over 70+ new public and private buildings using wood. Each profile celebrates 
the advancement of wood use and demonstrates how B.C. communities are incorporating 
more wood innovation into buildings, helping lower society’s carbon footprint and deliver 
value for building owners in commercial, community, health and education settings.

More than 15 factsheets including:

• Diverse and Innovative Wood Products
• Sustainable Forest Management
• Forest Certification in B.C.
• Legal Source of Quality Forest Products
• B.C.’s Great Bear Rainforest
• Forests, Wood & Climate Change
• UBC Brock Commons Phase 1
• UBC Mass Timber Buildings
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Building Green with Wood Toolkit

Educational modules and technical specification sheets on how wood products can 
achieve credits under the most commonly used green building rating systems.

Videos

Through naturally:wood, we have developed a YouTube channel, which features over 30 
videos, on a variety of topics including:

• Sustainable Forest Management
• Climate Change
• Mid-rise Wood Buildings
• Tall Wood Buildings
• Mass Timber Products / Construction in B.C.
• B.C. Olympic Venues
• B.C. Institutional Buildings
• Wood Design / B.C. Value Added

Supplier Directory

The directory connects B.C. suppliers of forest products to buyers by listing approximately 
500 companies that manufacture and/or sell B.C. forest products and include species and 
certification/ chain of custody information.

WEBSITES

Visit any one of our websites to explore various industry tools and resources.

• www.BCFII.ca
• www.naturallywood.com

The ever-growing naturally:wood Project Gallery currently profiles 66 innovative wood buildings across B.C. 
Searchable by building type (e.g. commercial, education, health) and location, each profile provides an overview of 
the building purpose and construction techniques used. Visit www.naturallywood.com/project-gallery to download.
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TACKLE CLIMATE CHANGE BY USING WOOD

*Estimated by the Wood Carbon Calculator for Buildings (WoodWorks US -http://woodworks.org), based on research by 
Sathre, R. and J. O’Connor, 2010, A Synthesis of Research on Wood Products and Greenhouse Gas Impacts, FPInnovations.  
Note: C02 on this chart refers to C02 equivalent. Figures calculated May 2016.

**US Environmental Protection Agency Equivalencies Calculator.



Select Photo Captions:
 
Front Cover Workers install a panel on the 18-storey Brock Commons hybrid student residence 
 at UBC in August, 2016. The 18-storey structure was completed in just over two 
 months. The project is on track to be finished 18% faster than a typical project of  
 this scope. Brock Commons is currently the tallest wood hybrid building in the world.
Inside Cover The floor structure of the Brock Commons building is comprised of five-ply cross-
 laminated timber panels supported by glue-laminated timber columns.  This   
 building showcases advancements in wood product research and hybrid building
 systems. Upon completion it will exceed fire ratings and seismic safety requirements.
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